


AFTER A GOOD MEETING, A GREAT NIGHT’S NEVER FAR AWAY
Step outside America’s Center to discover a city begging to be explored. Grab a slice at  
Pi Pizza, ride the bull at Ballpark Village, or catch a live show at the National Blues Museum.  
Take a break and find fun right around the corner.

Turn your good meeting into a great adventure at explorestlouis.com/meet.
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visitgreensboronc.com

WE ARE THE RIGHT FIT.
 Greensboro offers the perfect combination of small town charm and big city appeal for faith-based groups of 

every size.  See what’s new in Greensboro.  You may be surprised at what all it has to offer.

             WELCOME

http://visitgreensboronc.com
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on the essentials of planning 
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meetings and events. We hope 
you will find value and wisdom 
in these pages that helps make 
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welcome

A Word about...Dynamic Events
As I pen this column, I’ve been reflecting on two recent RCMA events held 
in conjunction with two of our hospitality partners. The Jamaica Tourism 
Board hosted our first ever RCMA Caribbean Regional in Montego Bay the 
last week of October. Not long after, Visit Phoenix CVB facilitated our Fall 
Executive Planner Advisory Council meeting the first week of November. 
Both of these amazing events were given the highest quality of attention, 
professionalism, and execution of detail. Our heartfelt appreciation is 
extended to these great hospitality partners. Both programs were highly 
successful and received the acclaim of the planners in attendance. 

Dynamic meetings and events often provide a blend of what I refer to as 
the “Four E” Formula: Exposure, Engagement, Education, and Experience. 
These four elements must guide us as we design our programs and events. 
Attendees need opportunities to be exposed to fresh ideas, concepts, 
and possibilities. Create engagement through networking activities with 
schedules that allow for relationship building.

Quality education provides great content that both informs and inspires. 
It gives guests a "takeaway" that can be applied in their personal or 
professional lives.

Experiences are what make a quality meeting. Participatory activities must 
be prioritized in the landscape of our events. People are looking for personal 
involvement, a special project, or a "hands on" opportunity.

The good news is the faith-based meetings industry is alive and well. New 
models for events are emerging all the time. Longstanding events and 
conferences are being reinvented and reshaped. Renewal is everywhere.

Our next dynamic gathering, Emerge 2019, will be held in Greensboro, 
North Carolina, January 29-31, 2019. I believe you’ll experience the “Four E” 
formula for yourself. There's still time to register, so do it now! If you are a 
planner, reference this column and I'll personally provide your registration 
free of charge. Now, you can't beat that! I hope to see you in Greensboro.

Thank you again for the opportunity to serve alongside you. 

HARRY SCHMIDT
RCMA President / CEO 

“The good news 

is the faith-based 

meetings industry 

is alive and well. 

New models 

for events are 

emerging all the 

time. Longstanding 

events and 

conferences are 

being reinvented 

and reshaped. 

Renewal is 

everywhere.” 

http://myrcma.org
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Tell us about your experience working in 
the meeting industry. What do you enjoy 
about your job?
I began working in the hospitality industry in 2013. My first 
position is the one I currently hold, National Sales Manager 
with the Greater Birmingham CVB. My market has grown 
over the last few years, and now I manage meetings in the 
following areas: faith-based, fraternal, multi-cultural, LGBTQ, 
and the Western United States. Professionally, my background 
is in journalism, so this has been a whole new world for me. 
Yet, it is my journalism foundation coupled with my love for 
my hometown that has helped me succeed in this industry. 
Birmingham’s continued growth has made this an exciting time 
to be on the front lines promoting our destination.

I truly love my job for varied reasons. One of the things I enjoy 
most about selling Birmingham is getting to share our local 
food, unique attractions, and genuine Southern charm with 
guests who have never been to our city. It’s always encouraging 
to see people’s perceptions of Birmingham change once they 
come and experience it for themselves. 

What do you find meaningful about 
serving faith-based events?
Faith-based clients are really special to me because they 
have long seen the value of meeting in Birmingham, even 
when other groups did not. I appreciate their loyalty to me 
and to my city. I am also very encouraged by their open 
invitations to worship with them throughout their conventions. 
I have attended various workshops and services that were 
simultaneously eye-opening and soul-stirring, and they always 
left me feeling more grateful and honored to have been 
invited. Additionally, my faith-based clients were some of 
the first who came into Birmingham requesting to serve our 
community during their conventions. As the executive director 
of a nonprofit in Birmingham, community service is a big part 
of my life, so it always warms my heart when visitors want to 
give back to my community. It’s a tremendous way to leave a 
positive mark on a place, and we welcome those opportunities.

CHIANTI CLEGGETT
National Sales Manager,  

Greater Birmingham 

Convention & Visitors Bureau

“One of the things 

I enjoy most 

about selling 

Birmingham is 

getting to share 

our local food, 

unique attractions, 

and genuine 

Southern charm 

with guests who 

have never been 

to our city.” 

http://myrcma.org
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Tell us about your experience working 
in the meeting industry. What do enjoy 
about your job?
I initially got drafted into meeting planning purely by 
accident. I was at an event where the meeting planner 
was overwhelmed with guest check-in and asked for my 
assistance as I was walking by. The rest is history. I became 
his assistant until he passed away. It was then that I stepped 
fully into his shoes and became the meeting planner for that 
group. I learned lots of things by trial and error, but I learned 
most by working alongside a very good meeting planner. 
What I enjoy most about the job is seeing a successful 
meeting take place where all the needs of the group have 
been met and where I have been able to negotiate a contract 
that exceeds my group’s expectations. 

What do you find meaningful about 
serving faith-based events?
The fact that any group would take the time to help build 
faith-based events is meaningful to me because it means 
that what I do is important enough to them to compel them 
to teach us the proper way to have successful events. They 
give us tools that many of us have not been given in our 
own groups. Many times we learn things by experience 
only, but RCMA gives us knowledge and resources for 
any area we need to make our meetings run smoothly and 
efficiently. That’s meaningful!

LINDA COLEMAN
Event Coordinator

“I initially got drafted into meeting planning purely by 

accident. I was at an event where the meeting planner 

was overwhelmed with guest check-in and asked for my 

assistance as I was walking by. The rest is history.” 

http://myrcma.org
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TIPS FOR BETTER  
BUSINESS RELATIONSHIPS
With all of the focus on social media, it’s easy to forget  

how important it is to make a strong in-person connection.  

Small Market Meetings recently published some tips:

If entering a room full of strangers makes you feel nervous, 
take some time and observe the tendencies of public figures 

that you admire. Notice the way they command attention 

through their smile, presence, posture, and eye contact.  

There are small decisions that will make a big difference in  

the way you’re perceived. 

EVENT PLANNING TRENDS FOR 2019
A crucial part of creating dynamic events is keeping an eye on the 

future. The team at Omnience™ knows that using data and information 

to design better events is an indispensable trait of smart event 

marketing and execution. Here are some of the top trends for 2019:

Location, Location, Location
There has been a recent surge in creative and unorthodox event venues, 

and this seems like a trend that will continue to grow. With a greater 

emphasis on creating memorable, interactive experiences, events that 

choose locations that feel unique will drive attendee engagement.

Merging Online and Offline Experiences
Since social media has become a staple of meetings and events over 

the last decade, the challenge has shifted to creating meaningful 

experiences that work with a well-executed social media campaign. 

Focus your energy on building profound moments that lead your 

attendees to take photos and share what they’re experiencing. It’s 

fun to tell friends and followers about something amazing you have 

encountered. Help to create that feeling for your guests!

» Read more: smallmarketmeetings.com/articles/ 
     tips-better-business-relationships

» Read more: omnienceevents.com/ 
 event-planning-trends-for-2019/ 
 event-planning
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tips & trends

MEETING DESTINATIONS:  
WHY FIRST-TIER CITIES  
AREN’T NECESSARILY THE  
RIGHT FIRST CHOICE
There was a time when first-tier cities with huge event venues 

were seen as the only option for hosting large-scale events. In 

recent years, however, we’ve seen a shift towards mid-size cities 

that are able to offer great experiences to guests.

Our friends at Social Tables dug into this topic a little more. 

Here are some reasons that cities less known for their hosting 

capabilities have become favorites among planners:

Knowledge Economies
Mid-size cities often mean local economies uniquely focused on 

one industry or market, which allows them to offer special access 

to industry experts, startup culture, sustainability initiatives, 

and more. One example would be San Jose, which brings tech 

knowledge and a diverse community at a more affordable price 

point than San Francisco.

Walkable Cities  
Seattle and Portland, aside from artistic culture and a connection 

to nature, offer walkable downtown areas and unique dining 

experiences. And even though getting from the airport to your 

hotel or convention center may not be quite as easy in these 

cities, the ability to explore on foot with minimal cost makes them 

attractive options for guests hoping to maximize their experience. 

Extended Visits
If event attendees enjoy their stay, studies have shown that 79% 

will either return for a visit or extend their trip by a few days. 

People are becoming more comfortable mixing business with 

leisure (sometimes referred to as “bleisure”) and it’s having a 

marked effect on destination cities. Cities with fun, engaging 

culture and walkability make mid-size destinations appealing to 

these types of guests. 

» Read more: socialtables.com/blog/city-guide/first-tier-cities

http://myrcma.org
http://socialtables.com/blog/city-guide/first-tier-cities
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SIX HEALTH AND WELLNESS IDEAS TO MEET MINDFULLY
Planning your event involves so many details, so many logistics to consider, that sometimes prioritizing 

the emotional health and wellbeing of your attendees can take a backseat to other concerns. It’s 

important to carve out opportunities during your event that give your attendees a chance to center 

themselves and refresh their bodies. Here are some ideas as you look for ways to care for your attendees.

Provide early morning opportunities for relaxation, meditation or exercise.
For many people, preparing for the day ahead is an important routine that they look to continue even 

when traveling or attending an event. Offering guided meditation, yoga classes or other fitness options is 

a great way to give attendees the chance to start their morning in the right mindset. 

If possible, use one of the breakout rooms during main sessions as a quiet 
space for journaling, prayer, meditation, or other quiet practices. 
Having a designated area that allows people a physical space to get away from a crowded session 

or meeting can be a wonderful gift to your attendees. We all know what it’s like to feel distracted, 

preoccupied, or even tense during an event, and making a room available for people to process or take a 

break is a great way to support your guests.

ARTICLE BROUGHT TO YOU BY: MYRTLE BEACH CONVENTION CENTER

» Read the rest of the article: myrcma.org/news

http://myrcma.org
http://myrcma.org/news
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» Read the rest of the article: myrcma.org/news

http://www.myrtlebeachconventioncenter.com
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TampaMeetings.com

MEMORABLE MEETINGS
FLORIDA’S MOST 

Unlock the perfect fusion of amenities and adventure in our waterfront Convention District.

tbcvb_39395_01_meetings_fullp_M.indd   1 11/15/18   10:00 AM

http://www.tampameetings.com


T H E Y  S A Y  I T ’ S  J U S T  A N O T H E R  M E E T I N G .

W E  S A Y,  Y O U ’ L L  N E V E R  W A N T  I T  T O  E N D .

You’re not looking for 

another breakout—you want a 

breakthrough. In a city where 

unconventional places meet 

state-of-the-art convention space, 

success can be found everywhere 

you turn. So come, and let Phoenix 

surprise you. Explore more at 

VisitPhoenix.com/meetings.

http://www.visitphoenix.com


THE PERFECT MEETING

THAT DELICIOUS DINNER
We pulled off the big presentation. It 
was time to celebrate with an evening 
out and Plano was the perfect place to 
toast our success. We had plenty of 
dining options and discovered this 
unique Mexican restaurant. The meal 
was perfect! We lingered into the evening 
and set our sights for the next meeting. 
Just 20 miles from Dallas, Plano is the 
perfect place to get business done and 
celebrate after the work day is over. 
Plano has it all. And I’ll be back. 
visitplano.com

IT’S ALL HERE

LeeAnn Solosky
Sales Manager

WHAT YOU’LL LOVE ABOUT THIS PLACE:  
•   225,000 sf of divisible, carpeted, fully equipped 

event spaces with 18 meeting room options
•   4500 theatre; 3100 banquet; 2880 classroom
•  3 adjacent hotels and covered parking  
•  Save up to 15% vs. comparable cities  
•  Complimentary event hosts & guest experiences
•  Countless downtown Fort Wayne amenities!

Good events make good memories 
and there’s no better Midwest venue than 
Grand Wayne Convention Center in 
downtown Fort Wayne, Indiana, as the 
backdrop for your story.  INSIDE:  225,000 
square feet of fully carpeted, beautifully 
appointed, versatile space | OUTSIDE:  3 
full-service, adjacent hotels and a million 
amazing experiences! Let’s create

grandwayne.com   •   260.426.4100
The Midwest’s Favorite Drive-To Destination!
Easy by Air via Fort Wayne International (FWA).

GWCC-2019 RCMA HalfPg-1.indd   1 11/30/18   2:44 PM

http://www.visitplano.com
http://www.grandwayne.com


Greenville, South Carolina – one of the fastest 
growing destinations in the Southeast – has 
quickly become that Greenville. The one with an 

award-winning downtown set against the backdrop of the majestic Blue 
Ridge Mountains. The one with an astonishing collection of restaurants, 
theatres, outdoor entertainment, shops and museums, including North 
America’s premier collections of sacred art. The one with a strong tradition 
of religious practice and diversity that’s as easy to get to and enjoy as it is to 
afford. The one more faith-based organizations are putting at the top of their 
list. Yeah, that Greenville. Learn more online or call us at 800-351-7180.
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http://www.visitgreenvillesc.com


Ministry Serving  Ministry
Ridgecrest Conference Center rests beautifully in the breathtaking Blue Ridge Mountains, just off Interstate 40, minutes from Asheville, 
North Carolina. 

At Ridgecrest, our goal is to offer superb customer service in a Christian environment. Before you even set foot on the campus, Ridgecrest’s 
staff will be praying for you, your event and its attendees. Come spend a few days here and you’ll soon agree with the hundreds of thousands 
of guests who over the last century have said, “There’s just something about Ridgecrest.”

RidgecrestConferenceCenter.org    |   Sales Department: 866.768.9048

Spilman Auditorium

Johnson Spring Board Room

T.W. Wilson Prayer Garden

Crystal Springs Amphitheater

Spilman Classroom

Johnson SpringMountain Laurel

The ARC

Catering

http://www.ridgecrestconferencecenter.org


Explore the city named the No. 1 Western Town in the U.S. by
True West Magazine in 2016. From the rich history of the National 
Ranching Heritage Center to the awe-inspiring wonder of the 
world’s largest windmill museum, a trip to Lubbock is one they’ll 
never forget.
Plan your trip at VisitLubbock.org/family

The 401 locomotive displayed at the National Ranching Heritage Center.

http://www.visitlubbock.org/family


Charlotte. A lot of quality time is waiting for you here. Maybe it’s the comforting 

Southern flavors. Or the chance for new acquaintances to become old friends by 

breaking bread together. But no matter where you find yourself in Charlotte, you’ll 

find yourself instantly at home. Plan your next meeting at charlottemeetings.com.

HABERDISH

http://www.charlottemeetings.com


Charlotte. A lot of quality time is waiting for you here. Maybe it’s the comforting 

Southern flavors. Or the chance for new acquaintances to become old friends by 
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find yourself instantly at home. Plan your next meeting at charlottemeetings.com.
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RACHEL EBLE
Conference Planner / 

Senior Account Manager
Arrowhead Conferences 

and Events

MELVIN TENNANT
President and CEO
Meet Minneapolis

KURT KJELLSTROM
Senior Event Manager

Kenneth Copeland  
Ministries

JERRY SPENCER
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Bartha
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Operations Director  

Center for Youth Evangelism, 
Andrews University

feature

The RCMA community is full of meeting and event professionals that are creating, curating,  

and supporting dynamic events everyday throughout the country. As we strive to grow together  

and encourage one another, it becomes vital to not only share our knowledge and discoveries,  

but to listen closely to our colleagues on the same journey. 

We gathered a group of experienced event professionals to reflect on some of their events of the past 

year and how they’re hoping to advance their efforts in creating fresh and engaging events.

Wisdom from the RCMA Community

DYNAMIC
creating

events
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Tell us about an event you’ve been involved with over the past year.  
What were the biggest challenges and what made the event “dynamic?”

MELVIN TENNANT: Hosting Super Bowl LII 
in the Minneapolis region was an all-hands-on-
deck experience. While it stretched the resources 
of Meet Minneapolis and the entire community, 
there was a tremendous sense of satisfaction 
from hosting such a large and multi-faceted 
event. As suppliers, we worked with the NFL, an 
understandably demanding client that allowed 
us to be stewards of their premier event. The 
contract was exhaustive and had to be agreed 
upon and signed by the finalist cities prior to 
the final city selection. That forced us to be 
even more astute about what we were agreeing 
to. The event was dynamic by its very nature and 
extended well beyond the big game. We marketed 
a 10-day Bold North Festival to ensure that there 
were many exciting activities to enjoy, even 
without a game ticket.

RACHEL EBLE: We’re fortunate to assist 
ministries with a wide variety of events, including 
several city-wides. Of course, along with that 
can come challenges. During one event, we were 
told by a hotel that they were overbooked on 
the arrival day of our group by a large number 
of rooms and that because our group was the 
arriving group, our attendees would be displaced. 
During a multi-faceted event like a city-wide, 
even one party who doesn’t see the big picture 

of the overall value and impact on the entire 
city can create challenges. Fortunately, the hotel 
understood the partnership and was willing to 
share information in efforts to work together 
with us to find a solution. We discovered that 
the other group’s attendees were responsible 
for paying for their guest rooms individually, 
so we suggested to the hotel that they offer to 
provide the last night of their stay complimentary 
at a sister property along with complimentary 
transportation. Although the hotel was skeptical 
that enough attendees would choose to take 
advantage of the offer, we actually had far more 
than enough volunteers, and as a result our 
attendees never knew the challenge even existed. 
Perhaps we got lucky, but it never would have 
worked out in that way if all parties hadn’t been 
willing to come to the table and work together to 
find a solution.

For this and similar challenges, we find it crucial 
to have a solid agreement clearly stating the 
intent of both parties at the time of contracting. 
It’s also just as key to be able to bring every party 
to the table and help them see and remember the 
big picture and the importance of the partnership 
and relationship. Seeing everyone come together 
to create a successful event is definitely the goal!

http://myrcma.org
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KURT KJELLSTROM: I was doing an annual 
city-wide event, and it’s always over the top, 
but this year we had to reduce our overall 
expenditures significantly. I had to be creative 
in managing twelve different departments to 
pull off a successful event and still deliver an 
over the top experience for our attendees. Good 
news: it was a very successful event, even with the 
reductions.  Was it extra work? Yes. Was it worth 
it? Absolutely. Sometimes, you just have to do the 
little EXTRA.

JERRY SPENCER: In the 
fall of 2016, we began planning 
with the Evangelical Lutheran 
Church in America for their 
July 2018 Youth Gathering. 
They were not completely 
happy with the production 
supplier they had been using 
for the past 18 years, but were 
reluctant to make a change to 
a new supplier. We were able 
to convince them that Bartha 
was up to the task. Once they 
started working with our team, 
they didn’t look back and were 
beyond thrilled after the event 

was completed. The biggest challenge was the 
stadium setup for 35,000 high school and college-
age young people. Fun, exciting, and lively was 
the name of the game here!  

KURT: I process this in different ways. When 
I do city-wide events, there are so many factors 
that come into play with the CVB, venue, 
hotels, transportation, security, vendors, staff, 
production, etc. I want our attendees to have 
a good experience all around when they are 
with us. For me, it’s just not about how good 
the speaker/presenter is, it’s how the overall 
experience was for the attendee and how they 
were treated at the hotel, restaurants, or by a staff 
member. This is true success! Always remember, 
you’re only as good as your last event, so never 
stop pushing for excellence in ALL that you do as 
it will always pay off!

JERRY: Buzz on social media, survey results, 
sales numbers, CEO is smiling when he or she 
leaves. And if we get hired back.

RACHEL: I see an event as being successful 
when the ministry accomplishes all of its 
goals without the attendee experiencing any 
challenges during the event. And on a higher 
level, I see ministry events as successful when 
lives are affected. That means that attendees are 
not consumed by thinking about logistics and 
instead are focusing on the actual event itself, the 
speakers, the relationships, and in general the 
purpose and experience of it.  

How do you determine if  
an event is successful?

“For me, it’s just not 

about how good the 

speaker/presenter is, 

it’s how the overall 

experience was 

for the attendee 

and how they were 

treated at the hotel, 

restaurants, or by a 

staff member. This is 

true success!”

http://myrcma.org
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JERRY: Collaboration, listening to the client, 
and understanding their goals for the event. 
Great ideas, top notch technology, and personnel 
to execute.

MELVIN: More and more, planners are asking 
us to help create unique experiences for their 
attendees that they cannot get elsewhere. Since 
we know that any popular convention city 
must start out as a strong leisure destination, 
our approach to marketing Minneapolis as 
a convention city focuses on the individual 
delegate experience. We provide the meeting 
and event planner with the tools to convince 
potential attendees that there are many 
opportunities to have a memorable visitor 
experience outside of the official meeting 
agenda. We promote such attributes as our 
diversity, walkability, musical heritage, and our 
trendy cuisine scene.

RACHEL: I believe the key is knowing 
your attendees and what they value and find 
important. If you know what matters to them, 
you’ll be able to reach them. If your content and 
the experience you provide is affecting your 
attendees in meaningful ways, they’re going to 
be engaged and impacted. 

KURT: Having been in the events 
industry for the last twenty years, 
ALWAYS be present in your event!  
Lead your team with passion. Don’t 
tell your team something to 
do, if you aren’t willing to do it 
yourself. If you truly love what you 
do, it will show. Otherwise, it will be 
just be a j-o-b. 

MELVIN: We have learned to make sure that we 
have the right people in the right seat on the bus, 
to paraphrase Jim Collins. In executing large 
scale events, it’s important to ensure that you are 
asking people to complete assignments they are 
equipped to do. Also, we have learned that proper 
documentation of how past events were handled 
will help with future ones.

KURT: What you do today affects what you do 
tomorrow! Don’t procrastinate. It doesn’t pay off.   

JERRY: Anything can happen in a live event. 
It’s not what happens that matters, it’s how you 
respond to the situation.

RACHEL: The fact is that no matter how well 
you’ve thought things through or planned, there 
will always be challenges of varying degrees. I 
frequently remind myself that no matter how dire 
a situation may seem, as long as all parties can 
come together and focus on the bigger picture 
and the partnership, things will work out. I’ve 
also learned the importance of extending grace 
and how it feels to be given grace. Finally, how 
people react to mistakes and challenges is more 
important than the mistake/challenge itself. 

What have you learned that no 
training could’ve prepared you for?

What are the ingredients to 
creating a dynamic event?
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KURT: I stay up on the trends, and what other 
people are doing, and taking what could work for 
me and implementing them. I’m 
always wanting to push the 
envelope on doing a better and 
bigger event every time. Never 
stay satisfied where you are 
at! Always strive to become better. 

RACHEL: Again, I think it goes 
back to knowing your attendees 
and what is relevant to them. Also 
taking the time and making the 
effort to share ideas and learn from 
those who know more than you 
do. Ideally, we can offer attendees 
new experiences by providing 
creative ways for them to connect with other 
attendees, receive content, and even a different 
experience with food functions.

JERRY: Content that is being presented is key 
to keeping it fresh. Animated, video-driven slides 
instead of Powerpoint, two-way communications 
between venues, and/or offices. Use of emcee or 
host helps.

KURT: The economy is so strong right now, 
so I’m seeing the need to book events 3-5 years 
in advance where this was not the case years 
ago. Hotels/venues are less and less flexible 
than they used to be. Since there is so much 
happening out in the marketplace in general, you 
have to spend a little bit more on social media 
ads to keep people’s attention on attending, 
participating, and engaged in your event. 

RACHEL: The economy is definitely a huge 
factor that affects events, especially religious 
events. Because we’re currently in a strong sellers’ 
market, we need to be more flexible to stay within 
budget. We have to prioritize preferences. This 

may mean changing patterns or 
dates to fit into a desired location 
or vice versa if dates/pattern are 
more important. It may mean 
changing booking windows 
if necessary. Five to ten years 
ago, we had more options and 
availability and more properties 
and destinations valuing our 
business.   

 Technology has also impacted 
events.  There is a lot less paper 
now and we’re doing things 
like making sure to get internet 

usage data included in our post-con reports.  In 
addition, we’re able to use tools like Google 
Docs to help us connect and collaborate much 
more effectively when working on projects from 
multiple physical locations. 

MELVIN: One of the biggest changes is in 
meeting content and content delivery. As 
attention spans diminish for all age groups, 
not just for millennials and other younger 
demographics, capturing and retaining a 
person’s attention is key. For example, the 
traditional general session presentations and 
breakout sessions have evolved to be much more 
interactive and significantly shorter. I have also 
observed that many event planners are allowing 
for more free time in their programming for 
delegates to be able to interact informally. Often, 
the most valuable part of attending a meeting or 
event is a hallway conversation. Our Minneapolis 
Convention Center has increased its supply of 
such informal meeting spaces.

How do you keep your events  
fresh and creative?

How have you seen events  
change the last 5-10 years? 

“...traditional 

general session 

presentations and 

breakout sessions 

have evolved to 

be much more 

interactive and 

significantly 

shorter.”

http://myrcma.org
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JERRY:  The client has a better eye now. Everyone 
owns an HD TV at their house. Images on screens, 
LED displays, etc., must be top notch or they 
will notice. In fact, all of the technology is better 
from sound systems to LED lighting fixtures, HD 
projectors, LED displays, HD cameras, etc. Our 
clients, more now than ever, understand quality 
and what is and is not acceptable.

Also, webcasting and virtual meetings are 
becoming more and more popular. Internet 
streaming/webcasting has been around for a long 
time, however just recently are more corporate 
clients starting to understand its power. This is 
now how they are looking to communicate with 
their employees and customers.

KURT: Technology obviously will change, and 
this will help in the overall experience of the 
events that we produce, to help make them more 
efficient, more productive, and beneficial for the 
attendees’ experience and for you as the planner.

MELVIN: The prediction of the demise of face-
to-face meetings, due to the emergence of rapidly 
evolving technology, has been premature. In 
fact, we have seen a proliferation of new hotels, 
convention facilities, and special event venues, 
which tells me that the meetings and events 

How do you think events will  
evolve over the next 10 years? 

industry will remain robust. I do see a further 
convergence of technology and onsite meetings 
as the digital age flourishes. The multiple 
devices that most people carry will become 
even better conduits for an enhanced meeting 
experience. From providing real-time feedback 
on meeting content to connecting with other 
attendees in special interest groups, technology 
will fuel the growth of meetings.

JERRY: More virtual meetings. Corporate 
meetings will certainly need to include more 
interaction with the audience such as live polling/
voting, etc. High-resolution, lightweight LED 
displays will rule the video images that we see.

RACHEL: I see changes in the economy 
continuing to drive the evolution of meetings. 
We are seeing big changes within the hospitality 
industry now and it will be interesting to see 
how that continues. One change we are seeing 
from the industry is a higher value placed on 
experiences. We see this through the scores of 
new hotel room and meeting space products 
being developed for future generations. Religious 
meetings have adapted and will continue to do 
so, although with that said, I think it’s noteworthy 
that as a rule, they are very consistent. Ministries 
value personal relationships built on trust 
and meeting face-to-face and I don’t see that 
changing anytime soon.

http://myrcma.org


The Ocean Center is located in the heart of one of America’s favorite family  destinations. It’s 
the perfect venue for meetings and conventions large and small, exhibitions, 

entertainment events and sporting competitions. And when the meeting breaks,
the ocean awaits. Book the Ocean Center and the best staff in the business 

will make your next event your best event.  

The Great Florida Venue 
D A Y T O N A  B E A C H

101 N. Atlantic Ave. | Daytona Beach, FL 32118
800.858.6444 | oceancenter.com

The great Florida venue!

http://www.oceancenter.com
http://www.goeshow.com
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Make your meetings more  
transparent, inclusive & effective

Denominational meetings and elections are important to  
your church, but they can be a challenge to organize and  
to run smoothly. Lumi makes the whole process quicker and 
more cost effective. 

We can also help with other events, increasing interaction 
at smaller congregations and classes, and making large 
conferences and gatherings more engaging and interactive. 

Our app allows people to make themselves heard, by 
voting on their phone or on our dedicated keypads, asking 
questions online or indicating they want to speak in person 
through our speaker management system. 

You can also use our technology to provide real-time, 
instantaneous vote counts, from a 10,000-strong national 
election to a 10-person board meeting. We can even take the 
meeting beyond the room, allowing those that can’t be there 
in person to have their say.

Reading this at the Emerge conference?  
We’re at booth #313. Drop by and see how Lumi  
can help you.

For more information, or to request a demo or a meeting, call 
+1 612 851 2037 or visit www.lumiglobal.com

http://www.orlandomeeting.com
https://www.lumiglobal.com
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Host your m�tings in a se�ing that inspires relaxation, 
reco	ection and creativity.  Be embraced by the spirit of 

the Great Smoky Mountains in Gatlinburg, Te	e��

https://www.gatlinburg.com/plan/meetings-conventions/?utm_source=retired_meetings_url_redirect&medium=(none)


When it comes to what you need for a convention, we’ve got the numbers 
you’re looking for like 5,600 meetings a year, 400,000 square feet of meeting 
space and 8,000 guest rooms. But more importantly, we have what you want. 
Shopping, golf, waterparks, restaurants, family fun and so much more – all 

in 19+ square miles. Because we’re in the business of having fun. 
MeetInTheDells.com  |  sales@wisdells.com  |  (888) 339-3822, ext. 342

http://www.meetinthedells.com
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new
Booking now for 2020 and beyond.

Convention Center

new
Downtown Park

new

Headquarter Hotel
new

Streetcar
new

Looking hard for somewhere new? We’ll make it easy.

But in OKC, a new Convention Center is just the beginning.
 

Six miles of modern streetcar through downtown, opening 2018.
 

New, fully programmed, 70-acre downtown park, opening 2019.
 

Brand-new, 605-room Convention Center Headquarter Hotel by Omni, opening 2020.
 

Want a closer look? Check out the 3-D flythrough at 

MEETINOKC.COM

IN OKC,  IT’S NOT HARD 
TO SPOT THE  NEW

UNI_18-OKC-013-Convention Center Print_9x10-75.indd   1 6/22/18   10:35 AM

http://www.meetinokc.com
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PROVIDENCE 
Small Town Charm with  
Big City Culture.

P
eople across the country commonly know Rhode Island as the smallest state in the 

nation, but Rhode Island actually boasts some of the richest culture in New England, 

starting with the city of Providence. As planners increasingly ask what mid-size 

destinations can offer, a community like Providence can be an appealing alternative to New 

York or Boston. 

We spoke with Thomas Riel of GoProvidence.com about why the city is a great option for 
planners looking to create an exciting, unique, and accessible experience for their guests. 
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Why is Providence a good fit for 
large scale events? 
Providence is great for groups that want to 

be a “big fish in a small pond.” A large group 

that might not be noticed in a big city will find 

they pretty much take over in Providence, with 

welcome signage throughout the area and a 

level of awareness among local businesses. 

 

What kind of culture 
can visitors expect to find in 
Providence?
Providence is widely considered the 

birthplace of religious freedom in the United 

States. The city’s founder, Roger Williams, 

also founded the First Baptist Church in 

America in 1638. The church still has an 

active congregation and is part of the city’s 

rich colonial history. Printed and electronic 

self-guided walking tours of three of the 

city’s largest neighborhoods are available for 

those who enjoy wandering independently. 

The RISD Museum also features an extensive 

collection ranging from classical to modern 

art. Known as “The Creative Capital,” 

Providence is committed to public art and 

murals throughout downtown.

Everyone knows that Rhode Island is 
the smallest state in the country. What 
are some things about Providence that 
makes it feel like a big city?
Providence is home to one of the best art schools 

in the country at the Rhode Island School of 

Design (RISD) and one of the best culinary 

schools in the country at Johnson & Wales 

University, as well as the Ivy League Brown 

University. That gives this city of about 180,000 

the fantastic restaurants, vibrant arts scene, and 

rich intellectual life of a much larger one. 

Since we are located in the population-

dense Northeast Corridor, we also have many 

transportation options, including award-winning 

Green International Airport and rail service into 

the heart of the downtown core. 

 

What advantages does Providence offer 
to groups that a larger, more populated 
city can’t offer? 
Our downtown is safe, compact, and walkable. 

The “Yellow Jackets,” a group that is part of the 

Downtown Improvement District, assists with 

beautification efforts and wayfinding, and serves 

as an extra pair of eyes for local law enforcement. 

The compact downtown area includes the RI 

Convention Center, Dunkin’ Donuts Center, the 

Providence Place mall, almost all of the hotels in 

the city, and scores of dining and entertainment 

options – all within a few blocks of each other.

Q

Q

Q

Q

Rhode Island School of Design

Downtown Providence
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Is there anything about 
Providence that event planners  
tend to find pleasantly surprising?
Every destination claims to be a great food 

city, but Providence has the accolades 

to back it up. Publications from Travel + 

Leisure, to Vogue, to the New York Times 

have all sung the praises of the city’s culinary 

scene. With a top culinary school, access to 

seafood fresh from nearby Narragansett Bay, 

and an eclectic mix of cultures, Providence 

offers a diverse array of choices for every 

palette and wallet.

What do groups usually find to be 
the highlight of their experience 
with Providence?
I think people are surprised at how many 

things there are to do here. Besides the great 

dining and shopping, there are so many 

varied experiences – from riding ice bumper 

cars in the winter to gliding through the city 

in a gondola during the summer. There’s 

really an endless amount of fun to be had.

What do planners love about 
hosting events with Providence?
Our destination really prides itself on 

customer service. Our team works in sync 

with the Convention Center, hotels, and 

local business to deliver a stellar experience 

to planners and delegates. Our convention 

services team provides an unbeatable level 

of support, including attendance building, 

marketing, and other amenities.

Q

Q

Q
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“I think people are surprised 

at how many things there are 

to do here. Besides the great 

dining and shopping, there are 

so many varied experiences...

there’s really an endless 

amount of fun to be had.”

Thomas Riel 
Vice President of Sales & Service  

Providence Warwick  

Convention & Visitors Bureau

www.GoProvidence.com

»

The First Baptist Church in America

http://myrcma.org
http://www.GoProvidence.com
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In just a few weeks, we’ll be gathering 

in Greensboro, NC for the 2019 Emerge 

Conference. Plans are well underway to 

create meaningful experiences, great 

education, and a time to renew friendships. 

The Greensboro CVB serves as host and has 

many great plans to help you experience 

their destination and its southern cuisine and 

hospitality.

You’ll find nearly 30 educational 
experiences designed for all levels of 

experience. Our educational grid will help 

you select the best class offerings for you 

- new planners, veteran planners, suppliers, 

legal, technical, tool kit, and many more. The 

remaining CFMP required classes will also be 

offered during Emerge.

The opening reception, held at the 

Greensboro Coliseum, is a tour of North 

Carolina. Sponsored by Visit North Carolina, 

you’ll have an opportunity to explore the 

state, its highlights, and its food, all without 

leaving the venue. The keynote speakers are 

poised to deposit inspiration and wisdom 

to our attendees, and the Greensboro 
Sheraton and Koury Convention Center will 

overwhelm you with their attention to detail 

and abundance of meeting space.

Thursday evening’s closing banquet will 

be hosted by the Grandover Resort. This 

upscale, elegant property will be the perfect 

ending to a delightful week of engagement 

and networking. 

FOR DETAILS & REGISTRATION
» MYRCMA.ORG/EMERGE

EMERGE 2019 UPDATE!  

http://myrcma.org
http://MYRCMA.ORG/EMERGE


Dr. Rick Rigsby is a USA Today, Amazon, and Wall Street Journal best-

selling author who became an Internet sensation when his speech on hope—

produced by Goalcast—was viewed by over 200 million people worldwide. 

An internationally recognized motivational speaker, Dr. Rigsby is founder of 

Rick Rigsby Communications. With engagements spanning the globe, Dr. 

Rigsby’s audiences include Fortune 100 & Fortune 500 companies, service 

organizations, educational institutions, and professional sports organizations, 

including the NFL and PGA. Dr. Rigsby will bring his message of inspiration and 

empowerment to the Emerge stage during lunch on Wednesday.

Dr. Nido Qubein is president of High Point University, with over 4,000 students 

from around the globe. He’s written over two dozen books and his foundation 

has granted hundreds of scholarships to college students.

His amazing story chronicles his journey to the US from Lebanon with little 

knowledge of English and few resources. Today he serves on numerous boards 

including BB&T, and La-Z-Boy Corporation, and serves as chairman of Great 

Harvest Bread Company.

You’ll be challenged by his wisdom and his inspiring journey during our 

opening session on Wednesday morning. 

EMERGE 2019 KEYNOTE SPEAKER PROFILES

Since launching the CFMP 

certification program, over 400 

members have began the process of 

seeking certification! The program 

consists of eight required classes 

and tests. Currently, over half of the 

required classes are available online 

for RCMA members.

Designed as a grass-roots approach 

to educate RCMA’s membership, 

the classes dive into eight areas 

that have been determined to help 

achieve success in the planning 

process. Suppliers will find their eight 

required classes deal with some 

overlapping topics, but also some 

topics that are relevant to the sales 

and communication process.

During the 2019 Emerge Conference, 
the remaining, required classes will 
be offered. Attendees will be able 

to participate in some, but not all, of 

the required classes because of the 

number of breakout sessions offered. 

All of the classes offered during 

Emerge will be uploaded, in video 

form, to the online membership 

portal within 60 days after the event.

myrcma.org/cfmp

Already enrolled?  

Check your status  

and watch videos 
rcmaweb.site-ym.com

CFMP UPDATE
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Over 50 RCMA members gathered in October for the 

association’s first-ever international regional event. The 

Jamaica Experience was held October 29-November 

1 in Montego Bay, Jamaica. The Jamaica Tourist Board 

(JTB) partnered with RCMA to create a memorable 

experience that included site visits at several resort 

properties and the Montego Bay Convention Center, 

educational sessions, networking, and a trade show. 

The trade show, comprised of over 20 Caribbean-

based providers and several US-based exhibitors, 

included ample time for pre-schedule appointments 

and lively conversation among planners and suppliers. 

The educational offerings included an overview by 

the JTB outlining the clear case for bringing events 

to Jamaica, as well as a panel discussion designed 

to allow planners to pose questions about the 

benefits and challenges of conducting business in the 

Caribbean.

John Woolcock, Manager, Groups & Events for JTB, 

remarked, “Jamaica was excited to be the host 

destination for the first international RCMA Regional 

Conference and our Supplier Partners were pleased 

to welcome Planners to a destination that caters to 

their groups, while sharing the values of RCMA and its 

members. The feedback from planners was positive as 

they returned home confident that they could present 

and sell Jamaica to their clients…"

RCMA is thankful to the JTB for helping to host this 

first-time event for RCMA, and to all who participated! 

Look for future opportunities designed to bring 

exposure to specific destinations and venues as they 

are announced by RCMA.

THE JAMAICA EXPERIENCE  
RCMA REGIONAL EVENT

http://myrcma.org
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RCMA'S SENIOR-LEVEL PLANNERS  
ADVISORY GATHERING
Nearly a dozen senior-level planners were recently invited to participate in a 3-day brainstorming 

session with the RCMA leadership team. Hosted by Visit Phoenix and Donn Oswald, Religious Meetings 

Sales Team for Visit Phoenix, the planners spent several hours participating in discussions regarding 

current trends, hot topics, and analysis of current RCMA initiatives and events.

Visit Phoenix invited their faith-based hospitality community to join in during a two-hour session to hear 

relevant feedback regarding the city’s venues, policies, and approach to landing faith-based business.

RCMA conducts regular advisory meetings from among various groups of our membership in order to 

stay relevant, seek direction, and stay in touch with our membership.

rcma spotlight

RCMA MEMBER NEWS
Longtime RCMA member Norvel Burkett recently passed away at the age 

of 78. He held the position of Executive Director with the University of 

Tennessee Conferences & Non-Credit Programs, and was deeply involved 

with the First Baptist Church of Starkville, MS and Wallace Memorial 

Baptist Church of Knoxville, TN. He will be missed by the RCMA family. 

http://myrcma.org
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MIKE JACKSON ANNOUNCED AS NEW 
SENIOR DIRECTOR OF GROUP SALES AT 
DISCOVER THE PALM BEACHES
Discover The Palm Beaches (DTPB) has announced that Mike “MJ” Jackson has 

been appointed as its new Senior Director of Group Sales.

Jackson brings over 20 years of experience in hospitality and sales 

management to DTPB. In 2016, he was recognized as Sales Manager of the Year 

by the National Coalition of Black Meeting Planners.

Jackson’s background also includes hotel sales and operations, thanks to 

positions held at the Westin Peachtree Plaza Hotel in Atlanta and the Westin 

Atlanta North, as well as the New Orleans Hilton Riverside Hotel.

VISIT JACKSONVILLE APPOINTS JEANNE 
BOTHWELL AS DIRECTOR OF SALES
With 15 years as a marketing and sales professional, Jeanne Bothwell was 

recently named Director of Sales for Visit Jacksonville.

Bothwell is an expert on Jacksonville’s tourism scene, having been Director of 

Sales for The Jacksonville Princess II, Business Travel Sales Manager for Omni 

Hotels & Resorts in Jacksonville, and Director of Sales and Marketing for One 

Ocean Resort & Spa just outside the city. 

MIKKI REITANO WALLS ANNOUNCED 
AS NATIONAL SALES DIRECTOR FOR 
DISCOVER PUERTO RICO
Moving on from her recent position as Meeting & Convention Sales 

Manager at the Myrtle Beach Area Chamber of Commerce, Mikki Reitano 

Walls has been appointed National Sales Director for Discover Puerto Rico.

Walls brings extensive sales experience to the Discover Puerto Rico team, 

having previously held roles as National Sales Manager for the Memphis 

Convention and Visitors Bureau, as well as Senior Sales Manager for 

Marriott Hotels. 

http://myrcma.org
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RENOVATION COMPLETE  
AT GREEN LAKE  
CONFERENCE CENTER
Renovation of Staughton Hall, with its 

400-person capacity, is now the most stunning 

large meeting hall at Green Lake Conference 

Center because of its breathtaking view of the 

lake (the floor being only a few feet above lake 

level). Work on a new patio is underway, and 

when finished, it will be a beautiful 130’ social 

area for breaks and gatherings near the lake. 

Staughton Hall will continue to serve Green 

Lake’s guests and foster an environment for 

growth and creativity. 

MEMPHIS DEVELOPERS SET  
TO BUILD 26-STORY HOTEL  
NEXT TO CITY HALL
The developers planning to redevelop 100 North Main and the 

surrounding property recently announced Townhouse  

Management Co. (THM) and Loews Hotels Representatives told  

the Memphis City Council officials that they’re planning to 

construct a 550-room, 26-story convention center and hotel just 

east of the Memphis City Hall.

"We want it to stand out in the skyline," said Loews executive 

vice president Alex Tisch. "We want to build for Memphis a really 

beautiful tower – 26 stories of what will likely be a glass hotel.”

Tisch also added that 100 North Main will be filled with luxury 

multifamily housing.

"It would have been easy to say, 'Let's put the hotel in [100 North 

Main]' and be done," Tisch said. "[But now], if you start at [Poplar 

Avenue to the north], you’ll have right away three blocks of 

redevelopment instead of one.”

industry updates
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BIG PLANS IN SMALLER CITIES
As mentioned in the Tips and Trends segment, a number of mid-size cities across the country are 

looking at ways to draw more events from the typical convention cities. One way to do that is to invest 

in first-class convention centers. Here are a few you might want to learn more about:

Lexington and Louisville, Kentucky
Louisville hosted the first event in its newly expanded convention 
center this past August, while Lexington recently announced it will 

renovate and expand its own center, due to be completed in 2020. 

The Northern Kentucky Convention Center also announced plans 

to renovate.

Louisville also recently opened a 600-room Omni hotel downtown 

and announced the renovation of downtown’s Marriott, across from 

the convention center. In Lexington, a 21C Museum Hotel opened 

downtown in 2016 and a Marriott hotel and Residence Inn will open 

in late 2019, blocks from the convention center.

Las Cruces, New Mexico
Having to compete with cities like Santa Fe and Albuquerque, 

Las Cruces sometimes gets overshadowed. But it’s actually the 

second largest city in the state behind Albuquerque thanks, in 

part, to New Mexico State University. NMSU has become a draw 

for planners since adding the Las Cruces Convention Center in 

2004. Some in the community believe that business has outgrown 

the center, and a new adjoining Courtyard by Marriott under 

construction should mean even more economic growth. An 

expansion project for the convention center will soon begin and 

should finish by the time the hotel opens next summer.

Oklahoma City, Oklahoma
This past summer Oklahoma City broke ground on 

a $288 million convention center, the largest single 

civic project in the city’s history. With a projected 

completion date of 2020, it will be connected to 

an Omni hotel and boast a 30,000-square-foot 

ballroom featuring a balcony with a city park view, 

plus a 200,000-square-foot exhibit hall and roughly 

45,000 square feet of meeting space.
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RP FUNDING CENTER

WINTER HAVEN FIELD HOUSE AND CONFERENCE CENTER ANNE PFEIFFER CHAPEL AT FLORIDA SOUTHERN 

Visit Central Florida is able to accommodate your event, no matter the scale. The newly 
renovated RP Funding Center will be open and ready to host you in January 2019. The Winter 

Haven Field House and Conference Center will also open in 2019 and add 60,000 square feet of 
event space to Polk County. Let Visit Central Florida serve as your local advocate and shoulder 

some of the burden of planning your event — our services are always complimentary.

Start planning your next major event today at MeetCentralFlorida.com

863-551-4718
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Brainstorming in the Venice of America

Warm welcomes for faith-based groups are always on the agenda in Greater Fort Lauderdale. Find inspiration within our 
vibrant collection of cultures and activities, and receive up to $10k cash back, plus groups of 300+ receive FREE meeting 
space at the Greater Fort Lauderdale/Broward County Convention Center. See your rewards at sunny.org/meetingdeals  
or call 800-356-1662

visionaries wanted
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City Hall is the center of Philadelphia’s perfect grid of walkable streets.

 

What you’ll really love about our city’s hustle?  
We make it work for you. How? With our countless 
industry connections and a whole lot of elbow grease. 
Huge conference. Intimate meeting. You name it,  
our experts will nail it. 

Let’s talk at discoverPHL.com

BRING YOUR EVENT  
TO PHILADELPHIA.  
WE’LL BRING IT, TOO.
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meeting matters

When you’re asked to define an event, what’s your answer? No doubt, you’ve been asked before, or at least 
paused long enough to consider why you do what you do. My answer is . . . to create a life-changing experience. 
Experiences can be either good or bad, but certainly, it will be one or the other. And, if it’s not, then why are you 
spending time and energy on it?
There are several aspects to consider when evaluating the value, meaning and purpose of events. There’s 
certainly the financial impact. Recent surveys tell us that over $1 trillion is spent annual planning, producing and 
attending events. While the faith-based market represents only a portion of this number, it’s still very impactful 
on a local economy when we gather in cities, venues, and churches across the globe to conduct business and 
impact lives.
Our meetings matter to our supplier base. First, second, or third-tier cities, conference centers, camps, hotels, 
college campuses, houses of worship – they all serve as hosts to gatherings of people of faith. Our faith-based 
sales managers, tasked with selling, produce revenue for themselves and their partners when we come to town. 
We help create dollars for servers, Uber drivers, housekeepers, cooks, and hotel owners. 
It also matters to our attendees. Faith-based events are often family events. We often hear words like community, 
reunion, family, etc., used to describe the feeling and experience created by our conferences. They are also 
frequently attended by our families – moms, dads, kids, grandparents, and dear friends. These gatherings can 
be life-changing because we are exposing our families to a greater good and larger gatherings of like-minded 
people. We’re helping to prove to those we love that more can be accomplished together than individually. There 
is a message of hope that comes from faith-based events – one that has the ability to change hearts…one that 
creates a life-changing experience.
It also matters to our ministries and organizations. Often, these gatherings, no matter how frequently they meet, 
bring infusion! An influx of cash for operating a ministry, an influx of encouragement and the vision to keep 
moving forward. They bring an influx of hope, reminding us that evil doesn’t always win, that right is right and 
wrong is wrong. They remind us that good work is being done, by good people, in good places. That matters!
We also bring goodwill. Many faith-based events leave more than just dollars behind. Be it a service project 
helping feed needy people, donating clothing or time to a local charity, or simply bringing smiles and 
encouragement to people who might feel defeated or down, a faith-based audience leaves behind an air of hope. 
That matters!
And, it matters to me! It matters that I’m tasked by my organization to do good work. It matters that I’m 
compelled by Scripture to live a life above reproach and that my work is important. I’m committed to 
professionalism because if something is worth doing, it’s worth doing well. I’m committed to helping lead others 
down this path of event planning and displaying best practices, because, as people of faith, we must make a 
difference, otherwise, we’re just like everyone else. That’s why it matters to me and I hope it matters to you!
Be careful out there!

DEAN JONES, CMP
RCMA Director of 
Conferences & Events 

Does It Matter?
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visitgreensboronc.com

WE ARE THE RIGHT FIT.
 Mark your calendar now for EMERGE 2019. Whether it’s a meeting or an event, Greensboro 

has the right fit for faith-based groups of every size. You’ll be surprised by all the benefits we provide like

registration assistance, housing services, souvenior items, access to photography, media lists and much more.

http://www.visitgreensboronc.com


http://www.chicagonorthwest.com

