


EXPLORE A NEW CITY AS OLD FRIENDS
Bond with your team inside the conference room…and out. Tour the Delmar Loop via  
vintage streetcar to discover live music, boutique shops, and ethnic dining. It’s just one  
of St. Louis’ unique neighborhoods that’s not to be missed.

Turn your good meeting into a great adventure at explorestlouis.com/meet.
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RidgecrestConferenceCenter.com    |   Sales Department: 866.768.9048

Ridgecrest Conference Center rests beautifully 
in the breathtaking Blue Ridge Mountains, just 
off Interstate 40, minutes from Asheville, North 
Carolina. 

At Ridgecrest, our goal is to offer superb customer 
service in a Christian environment. Before you 
even set foot on the campus, Ridgecrest’s 
staff will be praying for you, your event and its 
attendees. Come spend a few days here and 
you’ll soon agree with the hundreds of thousands 
of guests who over the last century have said, 
“There’s just something about Ridgecrest.”

Ministry Serving  Ministry

Spilman Auditorium Mountain Laurel East Johnson Spring

Royal Gorge Overlook

Johnson Spring Board Room The ARC

Crystal Springs AmphitheaterT.W. Wilson Prayer Garden

Spilman Classroom

Catering

CAMPUS OFFERS

PERFECT FOR

• Deluxe Accommodations
• Youth Housing
• Meeting Space
• Groups from 10 to 2,000

• 1,300 Acres
• Hiking Trails 
• On-Site Recreation
• Culinary Team

• Events, Retreats & 
Conferences

• Staff Retreats

• Christian School Events
• Personal/Family Spiritual 

Retreats

http://ridgecrestconferencecenter.org
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ABOUT THIS ISSUE 
This issue of Aspire focuses on 
driving audience engagement 
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creatively designed interaction. 
We hope you will find value  
and wisdom in these pages  
that helps make your events 
even better.
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welcome

Some people would call association presidents “road warriors.” I certainly view myself 
as one fitting that description. Representing RCMA entails a fair amount of travel. 

A good amount of time is spent maneuvering through airports and waiting, arriving at 
your gate and waiting for delayed aircraft. The “waiting game.”

During my travels I have noticed an increase of fun and games in meetings and events. 
I applaud this trend. This approach has become a proverbial “game changer”  
to enhanced meetings and conferences.

People desire engagement and tend to remember events that have provided them an 
experience. Programming for fun is serious business. It can revitalize long standing, 
yet “tried and static” meetings into “must attend” opportunities. Attendance is 
positively impacted. Attendees leave events enjoying their time spent. Why? Because 
fun has been factored in.

Recently, I participated in two geographically different meetings. One was in 
the Chicago area and the other in Cheyenne, Wyoming. Several hundred youth 
participated in a youth conference that was celebrating their 34th year of operations. 
The epicenter of the event was a fun factoring that utilized a 30,000 square foot 
ballroom. In Wyoming, scores of ministers and their spouses enjoyed a variety of group 
activities from landscape painting to feeding buffalo on a ranch.

What did both events have in common? Fun, high levels of group participation, 
enhanced opportunities for learning through engagement and team building. An 
infusion of creativity and out of the box thinking can generate big dividends. This 
issue of Aspire will highlight this dynamic of utilizing fun and games into your 
programming.

On behalf of RCMA and Visit Irving, I would also like to extend an invitation to 
participate in Emerge 2020 on February 4-6. Come and experience fun, creativity  
and all the great fantastic opportunities Texas has to offer. A Texas size welcome  
awaits you.

In the meantime, enjoy your summer activities. Go out and have some fun. And by the 
way, we may encounter one another while waiting at an airport somewhere.

DR. HARRY SCHMIDT
RCMA President & CEO 

“Programming 

for fun is serious 

business. It can 

revitalize long 

standing, yet 

“tried and static” 

meetings into 

“must attend” 

opportunities.” 

Welcome!

http://myrcma.org
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Tell us about yourself and your work:
I work with Marriott International and I've been with them 
for 18 years. I am one of our U.S. account sales managers and 
RCMA is one of the clients that I get to work with. My job 
allows me the opportunity to get to know a lot of different 
people, a lot of different industries and become part of what 
they're trying to accomplish. My role is truly to help people 
find the right property within our portfolio of brands that's 
going to support what they're working to achieve. So if it's more 
networking-focused, if it's more education-focused, my job 
allows me to help them find that fit. 

How has RCMA impacted you personally 
and professionally? 
I think RCMA does a really great job of putting a real vested 
interest in not just getting business done, but getting business 
done with people that they feel strongly about. There is a 
family focus with both their planner and supplier members. 
They really want to not only do business with you, but to get to 
know you as a person and your family. It’s a really refreshing 
way to partner with people. 

What can you get at RCMA that you can’t 
get anywhere else? 
The planners that I've had the opportunity to meet are so excited 
about what they're doing and they feel passionately about 
growing their organization no matter the size of the group. It 
could be a small group, it could be a huge citywide program. 
They want to make sure that they're providing the best possible 
event for everyone involved. I think the thing that I really like 
about attending Emerge is that there's not a hard line drawn 
between suppliers and planners. We all get to come together and 
be part of the same conference and have that same experience. 
It's really focused on unity and I just I love that everyone gets 
that same sort of attention and everyone's valued in that same 
sort of way. And that's why I love RCMA.

MICHELLE HILSABECK
Senior Account Executive 

Marriott International 

“They really 

want to not only 

do business with 

you, but to get to 

know you as a 

person and your 

family. It’s a really 

refreshing way 

to partner with 

people.” 

http://myrcma.org
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rcma stories

Tell us about yourself and your work:
I'm the Vice President of Sales for The Pocono Mountain 
Convention and Visitors Bureau in the northeastern portion 
of Pennsylvania. And I love what I do! I like putting people 
together. It's ironic that I would end up in the Pocono 
Mountains because there is really no plan B there. It’s all 
tourism. There's no industry, there's no agriculture. 80% of all 
the resorts in the state of Pennsylvania are in the four counties 
that I represent. So our radius is primarily east to Boston, north 
to Toronto, west to Harrisburg south to Washington D.C. That's 
a 200 mile radius and we consider ourselves in the middle of 
the urban sprawl. 

How has RCMA impacted you personally 
and professionally?  
I’ve been a part of RCMA for about 20 years. Early on it seemed 
like I wasn't getting much business from RCMA. The president 
at that time, Dr. DeWayne Woodring, came by. I told him “I 
don't know if I want to be doing RCMA anymore,” but he 
encouraged me to stick with it. Sure enough, I attained 1500 
room nights from that show alone! I've been doing it ever since.  
I'm into my 20th year and I'm so glad he talked me into it. You 
really have to dig in and create these relationships. But once 
that's established it's like a reunion. Now you know folks, you 
know what they need. And likewise they know your product 
and it's a friendly atmosphere.

What can you get at RCMA that you can’t 
get anywhere else? 

RCMA has been the king of the religious conference for 
two decades now. A lot of shows we do, people may not feel 
comfortable with sharing their faith and talking about real, 
down-to-earth things that they're dealing with from a personal 
and business standpoint. At RCMA, we're encouraged to 
share—it's refreshing. Because you have a larger purpose, 
a bigger reason for why you're doing what you're doing— 
challenges don't seem as challenging anymore. And I like  
that RCMA brings that out. That's why I love RCMA.

DAVID JACKSON, CMP
Vice President of Sales 
The Pocono Mountains  

Convention & Visitors Bureau

“A lot of shows we 

do, people may not 

feel comfortable with 

sharing their faith 

and talking about 

real, down-to-earth 

things that they're 

dealing with from a 

personal and business 

standpoint. At RCMA, 

we're encouraged to 

share—it's refreshing.” 

http://myrcma.org


tips & trends

IDEAS TO INCREASE  
EVENT INTERACTION
Inviting your guests to participate in the creation of 

an experience is an important part of engagement. 

But where do you begin? What are some ways you 

can design some interactivity into your event without 

breaking your budget or going too cheesy for your 

corporate attendees? 

The Huffington Post referenced some ideas on their 

Life blog. Here are a few that we really enjoyed.

Give them a blank canvas
There is a lot of creative freedom in allowing your 

guests to express their ideas, passion and personality 

on a literal blank slate. This can be a wall-sized 

chalkboard, a giant roll of paper or, if you want to 

avoid waste, a digital graffiti wall.

10 FUN EVENT IDEAS  
TO REALLY SURPRISE  
YOUR GUESTS
If you feel like your attendees are conference 

veterans, it may sometimes feel challenging to 

show them something they haven’t seen before. 

Our friends at Eventbrite shared some ideas we 

thought sounded different and entertaining!

Living Topiary
Add some life to your event is to surprise your 

guests with living, walking trees and hedges. 

Performers are dressed uniquely as topiaries, 

and roam throughout the convention center or 

ballroom interacting with attendees, posing for 

photos or just being a spectacle. 

Edible Mist Orbs
Change things up with edible mist orbs, allowing 

your guests to literally taste the air! Pop a straw 

in your mouth, breathe in the air from the orb, 

and see what flavour you get. Mint? Apple? 

Cheesecake? It could be many different flavours.

» Read more: https://bit.ly/2NnVrBH

» Read more: https://bit.ly/2ZXvI4d

8   myrcma.org

Make Memories!
There's a reason why photo booths are so 

popular these days -- they're really fun and they 

provide attendees with an excellent, personal 

souvenir of an event. I like to use digital photo 

booths and project images on to a wall in real 

time to involve all guests in the fun.

https://bit.ly/2NnVrBH
https://bit.ly/2ZXvI4d
http://myrcma.org


tips & trends

BRINGING INTERACTION TO PRESENTATIONS
While we often explore ideas that create engagement through thoughtfully-designed activities and 

environment, it can be challenging to make things interactive from the stage. But in order to craft 

a truly memorable experience, we should involve our guests to be part of the story. The folks at 

Social Tables came up with some ideas that may connect with your attendees in a different way.

Speed Networking
If you facilitate them well, speed networking can bring immense value to your conference’s 

delegates. Primarily, the practice involves multiple people that gather in a single space in order 

to exchange information. Participants greet each other in a series of brief exchanges during a set 

period of time.

Tech-Powered Panel Discussions
While panel discussions sometimes have a weak reputation among attendees, they can be 

rejuvenated with some tech tricks and interactive apps that allow the audience to drive the 

conversation - such as crowd-sourcing the audience with live interaction technology (such as 

Slido) and letting them vote on the topics they want discussed.

» Read more: https://bit.ly/2xiEopH

myrcma.org   9  
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lift spirits & attendance in NKY

meetNKY.com

Featured:  Ark Encounter, National 
Underground Railroad Freedom Center, 
Creation Museum, Newport Aquarium, 

Cincinnati Zoo & Botanical Garden, 
BB Riverboats, Garden of Hope, Riverside 

Korean Restaurant, Great American 
Ballpark, Cathedral Basilica of the 

Assumption, Perfect North Ski Slopes

http://meetNKY.com


IT’S OKAY IF JUST A 
LITTLE OF THE PRAISE

GOES TO YOU.
       You can be a great steward of your event budget and still book the spot

everyone will remember. The region’s largest private beach, overlooked by

Panama City Beach’s only waterfront convention center—complete with

great catering, seamless service and a very uplifting price point.

Learn more at boardwalkbeachhotel.com or
contact our meetings specialists at 850-230-4630

http://boardwalkbeachhotel.com


In Greater Fort Lauderdale, warm welcomes for faith-based groups are always on the agenda. We invite you to 
find inspiration within our vibrant collection of cultures and activities. For a limited time when you book, you 
can receive a cash rebate, plus groups booking 300 or more room nights receive FREE meeting space at the 
Greater Fort Lauderdale/Broward County Convention Center. Learn more at sunny.org/meetingdeals or call 
800-356-1662.

pathfinders wanted

Brainstorming in the Venice of America

|  

|  

|  
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Your meeting is important. But so is taking time to unwind. Unlike some destinations, our event facilities are located 
in one convenient, easy-to-navigate complex, with entertainment options like the restaurants of Uptown and Topgolf’s 
gaming and dining facility located right next door. So come to Birmingham and dig in to everything we have to offer.

Right here at The Dinner Table of the South.

After your meeting, 
HAVE A TASTE OF
 SOMETHING FUN.

GREATER BIRMINGHAM CONVENTION & VISITORS BUREAU

inbirmingham.com/RCMA1   |   800 - 458 - 8085

B I R M I N G H A M - J E F F E R S O N

C O N V E N T I O N  C O M P L E X
350,000

SQ FT OF MEETING & EXHIBITION SPACE
18,000

SEAT ARENA
4,000

SEATS IN TWO THEATERS
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find inspiration within our vibrant collection of cultures and activities. For a limited time when you book, you 
can receive a cash rebate, plus groups booking 300 or more room nights receive FREE meeting space at the 
Greater Fort Lauderdale/Broward County Convention Center. Learn more at sunny.org/meetingdeals or call 
800-356-1662.
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HAVE FAITH IN US.
Whether it’s a meeting or an event, 

Greensboro has the right fi t for faith-based 
groups of every size. You’ll be surprised by all 

the benefi ts we provide. VisitGreensboroNC.com

TampaMeetings.com Watch the video series. 

WATERFRONT MEETINGS
FLORIDA’S MOST 

Our crew goes all-hands-on-deck to make your meeting  
a swaggering success — with a world-class waterfront  
Convention District, historic nightlife and more. 

LeeAnn Solosky
Sales Manager

WHAT YOU’LL LOVE ABOUT THIS PLACE:  
•   225,000 sf of divisible, carpeted, fully equipped 

event spaces with 18 meeting room options
•   4500 theatre; 3100 banquet; 2880 classroom
•  3 adjacent hotels and covered parking  
•  Save up to 15% vs. comparable cities  
•  Complimentary event hosts & guest experiences
•  Countless downtown Fort Wayne amenities!

Good events make good memories 
and there’s no better Midwest venue than 
Grand Wayne Convention Center in 
downtown Fort Wayne, Indiana, as the 
backdrop for your story.  INSIDE:  225,000 
square feet of fully carpeted, beautifully 
appointed, versatile space | OUTSIDE:  3 
full-service, adjacent hotels and a million 
amazing experiences! Let’s create

grandwayne.com   •   260.426.4100
The Midwest’s Favorite Drive-To Destination!
Easy by Air via Fort Wayne International (FWA).

GWCC-2019 RCMA HalfPg-1.indd   1 2/27/19   4:36 PM

http://VisitGreensboroNC.com
http://tampameetings.com
http://grandwayne.com


TampaMeetings.com Watch the video series. 

WATERFRONT MEETINGS
FLORIDA’S MOST 

Our crew goes all-hands-on-deck to make your meeting  
a swaggering success — with a world-class waterfront  
Convention District, historic nightlife and more. 

http://tampameetings.com
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When you think back on your favorite moments from past 

events, the ones that conjure up positive feelings were 

probably filled with laughter, fun and maybe even surprise. Event 

attendees want an experience that they can’t get elsewhere or 

online. Events have to be more than just transmitting content, 

they must help participants feel connected, inspired and moved 

towards joy. 

Being a planner means tackling the unique challenge of creating 

those moments for others. How do you design lightness, joy 

and humor into an event? How do you intentionally orchestrate 

something fun without it feeling too forced? 

The right ideas for your event ideally will work seamlessly 

with your venue, atmosphere, guests and goals. But planning 

creativity and trying to generate enthusiasm is probably more 

art than science. And as attendees expectations rise every 

year, it can be difficult knowing how to navigate audience 

engagement while still ensuring a memorable experience. 

Let’s look at some ideas that may help you add some 

inspiration and fun in your next events. 

Driving Engagement Through 
Activities, Games & Entertainment

BY DREW BROWN

http://myrcma.org


Make the room  
work for you
Sometimes ballrooms or 

meeting spaces are more about 

functionality than creativity. We 

have to think about comfort, 

practical needs and guest 

expectations. But don’t let a room 

dictate the amount of imagination 

you have when designing 

engaging experiences for your 

audience.

If you’re hoping to bring a 

jolt of energy to a room that 

feels a bit inflexible, there are 

ways to introduce fun in the 

space without compromising 

functionality or spending time 

rearranging the room.

Active Listening Games
Effective and clear 

communication is vital to any 

healthy, high functioning team. 

Active listening activities can 

be great team building exercises 

that are both challenging and fun. 

Ask your guests to assemble into 

small groups of two or three. 

One person tells a short story 

for a few minutes, and then 

another person in the group 

retells the story. No one is 

permitted to interrupt while  

the story is being told or  

retold. This activity can 

be light and playful while 

demonstrating that listening  

is just as crucial  

as speaking. 

Drawing Sheet
This is a simple one that just 

involves some paper and writing 

utensils. Assemble everyone in 

groups of three. Each person in 

the group draws a line and then 

passes it to the next member. 

Everyone gets five seconds to 

add another line. Go through 

about 20 to 30 times and 

watch the image develop. At 

the end, ask your guests some 

questions. What was drawn that 

was recognizable? What did you 

learn? Did the limited amount 

of time affect you? This game 

usually produces amusing results 

while exploring interesting 

concepts and strategies.

 
 
Add a Little 
Competition
Introducing friendly competition 

can liven up your event in a hurry. 

Have you ever attempted an 

escape room? These customizable 

experiences can fit the host city 

and theme of your convention, 

and foster an opportunity for 

guests to work together and 

perhaps bond as a team. 

Another idea that can bring a 

different element is hosting a 

cooking competition. Inventing 

new dishes requires creativity 

and will ask everyone to put their 

team skills to work. The idea is 

simple: divide your guests into 

teams, pick a food category, and 

challenge each competing team to 

myrcma.org   17  

Event attendees want an experience 
that they can’t get elsewhere or online. 
Events have to be more than just 
transmitting content, they must help 
participants feel connected, inspired 
and moved towards joy. 

http://myrcma.org
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come up with a tasty dish. 

Which team can cook 

the best pizza? Who can 

design the most decadent 

dessert? What would be 

the most interesting and 

best tasting salsa? 

Or perhaps add a twist to 

the idea: Pick a common 

ingredient that all teams 

must use, like peanut butter 

or bacon. Unleash the 

creativity of your attendees 

and see what happens!

Maybe engaging your guests’ 

brains in a different way sounds 

appealing, and some pub-style 

trivia can be a great chance for 

some light fun. You can build a 

loose theme around your host 

city or simply make it a potpourri 

that sprays to all fields. Be sure 

to incentivize participation with 

prizes for reaching the top three!

There’s also the classic scavenger 
hunt, which is a great way 

to explore the host city if the 

weather is cooperating. This 

is something you can organize 

on your own, or you can enlist 

the help of some companies 

who specialize in creating these 

experiences at corporate events. 

Two of these companies are The 
Go Game (thegogame.com) and 

Stray Boots (strayboots.com). If 

you have the budget, sometimes 

it’s nice to outsource the logistics 

so you can focus on other aspects 

of your event.

Food Can Always  
Be Fun
An easy way to make an 

impression on your guests is 

through the food and drink 

they enjoy while attending your 

event. You can always choose the 

more standard fare, but this is an 

area where human imagination 

has really come up with some 

fun stuff in recent years. Maybe 

your guests would enjoy a 

customizable sundae bar or a 

mobile wood-fire pizza station. 

Perhaps they would love a donut 
wall. Or you can take it to the 

next level and wow them with 

a hanging buffet, food tree or 

edible spoons.

Knowing your audience is 

paramount and your food choices 

should reflect that, but if you’re 

tuned in to the needs of your 

guests there is no shortage of 

creative ways to provide them 

with a unique culinary experience.

 
Bring in Professional 
Performers 
One of the tried and true methods 

of adding levity to an event is to 

bring in entertainers who make 

a living delighting corporate 

audiences. As with any vendor, 

it’s best to check out the work 

and reviews before committing 

yourself to any one artist. Let’s 

take a look at some fun options.

CORPORATE COMEDIAN
There are many gifted comedians 

who’ve chosen the corporate 

route, tailoring their act to 

professional audiences and 

knowing how to connect with 

specific work cultures. Some 

will also come with a positive 

message, tying in some higher 

ideas to leave attendees feeling 

inspired. But you’ll want to vet 

these performers and make sure 

you’re hiring a corporate 

http://myrcma.org
http://thegogame.com
http://strayboots.com
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(or at least clean) comedian, 

because not doing your due 

diligence could really come back 

to bite you if the standup tends 

to work “blue.”

MAGICIAN
Adding a magician to your event 

can inject a lot of fun, and give 

you some versatility. Magicians 

can be hired to walk around your 

event doing close-up magic for 

your guests. This is a fun way to 

drive participation and allows 

more people to connect with an 

experience. Or, if the magician has 

a stage show, you can designate 

session time to make sure your 

audience is exposed to some 

lighter fun.

CARICATURIST
A different way to customize 

your guests experience is to have 

a caricaturist onsite for their 

amusement. People can have their 

own portrait drawn, or it can be 

a witty way of needling the CEO 

or other people in the room. And 

these artists have evolved with 

technology; you can now have 

them doing live work on a tablet 

or screen which can be projected 

for your entire audience to see.  

GRAFFITI ARTIST
Watching a work of art come 

alive is amazing to witness, so if 

you have the space for a graffiti 

artist to come in and create a 

mural, it’s usually a pretty big hit 

with attendees. Guests will be 

able to witness its progress and 

the artwork often serves as a 

conversation piece. If your event 

happens to include a raffle, 

including the finished piece as  

a prize is a great idea. 

An easy way to make an impression 
on your guests is through the food 
and drink they enjoy while attending 
your event.

myrcma.org   19  
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Engage Your Guests  
in Creativity
Depending on the size of your 

event and the length of your 

guest list, there are countless 

opportunities to create 

memorable moments that may 

stick with your attendees longer 

than more traditional experiences. 

And while some folks may prefer 

competition and a chance to win 

prizes, others may want a more 

relaxed challenge that still allows 

them to have fun.

Let’s explore some ideas that 

lead to audience engagement 

while fostering team building 

opportunities and social 

interaction. 

COOKING CLASS
If you think your guests would 

enjoy a culinary experience 

but you want to remove the 

competitive element, consider 

offering a cooking class. You can 

bring in a professional chef to 

teach your attendees how to work 

together to create a fancy meal 

that they will enjoy at the end 

of the activity. The cooking is a 

bonding experience and there’s a 

great feeling of accomplishment 

over a delicious dinner.

 IMPROV WORKSHOP
Sometimes there’s no better way 

to add laughter to an event than 

by fostering organic moments 

and creating an environment 

for silliness. Providing an improv 

workshop for your attendees 

will create hilarious interactions 

while teaching them useful 

interpersonal skills. Depending 

on how much flexibility is in 

your budget, you could simply 

facilitate improv games or hire 

professionals to run some more 

advanced activities.

PAINTING CLASS
If you think your guests are 

seeking a slightly more relaxing 

activity, a group painting class 

may be just the ticket. There 

are several companies that are 

willing to host and guide your 

attendees through the creative 

exercise while providing a great 

setting for social interaction.

KARAOKE NIGHT
If your guests are feeling fearless, 

having an opportunity for them to 

get a little crazy could make for 

a great time. Karaoke nights can 

go all sorts of directions, but with 

the right group they’re rarely dull. 

This option may not be right for 

every event, but sometimes you 

just need to give Linda from HR 

an opportunity to bring down the 

house with her rendition of “Love 

is a Battlefield.” 

As planners, the goal is always 

to lead a successful event that 

engages the audience and leaves 

them with lasting memories. It’s 

important to know what’s right for 

your group and what knowledge 

or resources they’re hoping to 

gain from the event. But designing 

some fun into the experience that 

will connect with your guests in 

a different way can be crucial 

to building long-term trust, 

credibility and enjoyment.

feature

Drew Brown is a writer 

and producer in Chicago 

and serves as the 

managing editor for 

Aspire Magazine. 

http://myrcma.org
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THE PERFECT MEETING

THAT DELICIOUS DINNER
We pulled off the big presentation. It 
was time to celebrate with an evening 
out and Plano was the perfect place to 
toast our success. We had plenty of 
dining options and discovered this 
unique Mexican restaurant. The meal 
was perfect! We lingered into the evening 
and set our sights for the next meeting. 
Just 20 miles from Dallas, Plano is the 
perfect place to get business done and 
celebrate after the work day is over. 
Plano has it all. And I’ll be back. 
visitplano.com

IT’S ALL HERE

mailto:mike.horton%40goeshow.com?subject=
http://visitplano.com


THEY SAY IT ’S JUST ANOTHER MEETING.

WE SAY,  YOU’LL NEVER WANT IT  TO END.

You’re not looking for 

another breakout—you want a 

breakthrough. In a city where 

unconventional places meet 

state-of-the-art convention space, 

success can be found everywhere 

you turn. So come, and let Phoenix 

surprise you. Explore more at 

FaithInPhoenix.com.

http://faithinphoenix.com


When it comes to what you need for a convention, we’ve got the numbers 
you’re looking for like 5,600 meetings a year, 500,000 square feet of meeting 
space and 8,000 guest rooms. But more importantly, we have what you want. 
Shopping, golf, waterparks, restaurants, family fun and so much more – all 

in 19+ square miles. Because we’re in the business of having fun. 
MeetInTheDells.com  |  sales@wisdells.com  |  (888) 339-3822, ext. 342

http://meetInthedells.com


My dad and grandfather both worked for the 
movie industry. They were both very creative. I 
am grateful that a little of that rubbed off on me. 

 I was the youth minister at one church in 
southern California for 22 years. I did my 
best to help teens discover God and their 
own creative self. Many of them have gone 
into a lot of fascinating careers, some in the 

movie industry. Our high school youth group 
grew from 14 students to 500. We had a lot of 
people checking out what we were doing to 
create such a crowd. People who ran events 
and conventions in SoCal and other parts 
of the country would come by our church to 
check it all out. Some ended up inviting me to 
speak, lead games and creative experiences at 
their events.

A
re you one of those planners who gets anxious thinking about creating fun during 
your events? Do you feel overwhelmed when you consider where you’d start, how 
you’d execute or how your ideas might be received? 

If this sounds like you, we talked to someone who may be able to help. Les Christie has 
been known specifically for designing and leading fun games and activities for groups. 
And while Les has extensive experience in youth ministry events, his expertise has 
been shared with planners and industry professionals from different demographics 
and backgrounds. 

We had a conversation with Les about what he’s learned from decades of engaging 
audiences, leaning into creativity and learning the value of helping groups have some fun.

How did you get into leading creative  
and fun experiences for others?

Talking 
Creativity 
& Games 

myrcma.org   27  
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with Les Christie

Q
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I usually ask questions. Starting with, what is the specific 
purpose of this event? What do you want people to take 
home from this experience? What do you think those 
coming to the event are looking for, expecting? Event 
planners need to put themselves into the mind set of 
those attending. 

Interaction helps planners and those attending to tear 
down their emotional walls and get people mingling and 
going deeper. Challenge those attending to ask, is there 
another way to look at this? Small groups provide shared 
experiences that become shared memories that they can 
take home.

We should want to develop richer imaginations, tapping 
into our God given creativity. The kind of play I am 
talking about releases stress, boosts self-esteem, and 
builds community. 

Choose cooperative activates that bring people together 
so that when they are finished they are better friends 
then when they started. Look for activities in which 
cooperation among players is necessary. We want to 
play with one another rather than against one another. 
The emphasis should be on having fun, where wining 
becomes irrelevant or anticlimactic. 

I have found that most adults are tired of just sitting 
through speaker after speaker at conventions. The 
thought of just being able to get up, stretch and move 
around is so inviting.

I think fun and creativity are educated out of us. A great 
deal of our education seems designed to teach us “what” 
to think instead of “how” to think. We enter school with 
a question mark, but graduate with a period.

 

Most people go through life without ever knowing 
how fun and creative they really are. How sad is that? I 
believe everyone has creative potential—and it’s possible 
to discover his or her hidden creativity. Creativity is 
the ability to bring something new into existence by 
using imagination, ingenuity and inventiveness. All 
event planners should seek to help attendees find 
their uniqueness, freshness and originality. Events 
should be a breeding ground for wonder, passion and 
unpredictability. 

How have you helped event planners add 
creativity and interaction to their events? 

What’s been your experience leading  
adults in creative activities? 

Q

Q

We should want to develop richer imaginations, 
tapping into our God given creativity. The kind 
of play I am talking about releases stress, 
boosts self-esteem, and builds community. 

http://myrcma.org
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It can be scary for an event planner, when the 
topic of the convention, seminar or workshop is 
something very serious. Bringing in a game or 
learning experience is a little risky. It is not like a 
speech where you have control. In games you are 
never sure exactly what will happen.

I would strongly suggest to planners to have a 
game up front before the serious part of the session. 
The game gets people moving, talking, interacting, 
relaxing, and having fun.

Depending on the speaker and their topic I would 
also suggest a game or interactive activity at the 

end of the session that ties in with the topic or 
message. A time to debrief in small groups.

A game can give participants a chance to breathe. 
Games are universal. I have traveled a bit and I can 
tell you this: I’ve yet to see a country where people 
don’t want to laugh and play games of some kind. 
Games can improve problem solving skills and help 
participants’ deal with life’s stresses. Games build 
community, acceptance, and a sense of belonging. 
Games provide good, clean, trouble-free fun.

A fun, quick little game is “Fingers Up”. Have all 
participants stand up and pair up (give them a 
moment to find a partner). Face their partner with 
their hands behind their back. On your count of 
three (123), have the participants bring both hands 
in front of their face so that their partners can see 
their hands. Each person should hold up as many 
fingers on each hand as he or she chooses. This is a 
fun game between partners, not with anyone else in 
the room.  

The object is to be the first of the pair to say the 
total number of fingers being held up by all four 
hands (closed fist means zero fingers).

Tell participants there is a secret to the game. The 
secret is to count the number of fingers you’re going 
to hold up before you bring your hands out from 
behind your back. Then you just have to add the 
number of fingers that your partner is holding up  
to the total you’re holding up. Play three rounds of 
this game.

Why do you think planners hesitate to incorporate 
games and fun activities at an event? 

What is one activity that seems to work  
at any event? 

Q

Q

Games are universal. I have traveled a bit 
and I can tell you this: I’ve yet to see a 
country where people don’t want to laugh 
and play games of some kind.

http://myrcma.org
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• Don't pick games with complicated rules or require 
a lot of equipment.

• Explain the game simply, clearly and quickly

• Demonstrate the game if possible. Talk less, 
demonstrate more. Don’t intellectualize a game; 
most questions are answered as they play.

• Encourage participation but don’t force it.  Allow 
people to observe until they feel comfortable 
joining in. 

• Put them in their playing positions before 
explaining the instructions

• Would you rather play a game where first place is 
100,000 points or 10 points? Give lots of points, 
they cost you nothing.

• Keep the point spread close: 1st gets 100,000, 2nd 
gets 99,000, 3rd gets 98,000. Even if they only get 
91,000 they are still in the game. 

• Stop a game at its peak. You know a game has 
passed its peak when people stop playing the 
game. What they remember is the last 20 seconds 
of the game. Don’t let it fizzle out. 

• Look for games that are fun to describe, fun to 
watch, and fun to play. 

• Choose a game where everyone is on an equal 
footing.

• Never ask a group “Would you like to play a 
game?” because someone will yell out “NO”. Just 
tell the audience to get into playing positions. Five 
minutes later they realize they are playing a game 
and they love it.

• Introduce a game in a way that arouses interest 
and creates anticipation and lead games with 
enthusiasm.

• When dividing groups do some randomly so you 
don't end up with cliques. One idea is to hand out 
different colored candy jawbreakers as they enter 
the room. When it is time to divide into teams have 
them stick out their tongues. Blue tongues in one 
corner, red in another and so on. Or put them in 
groups according to the month of their birthdays. 
Or put them in groups according to their toilet 
paper choice (folders or scrunching).

• Leaders should participate in the activity as much 
as possible. When you are participating it is not 
advisable to be the center.  Nothing can more 
quickly gain the respect and affection of the 
participants than joining a game, discussion or 
activity with them.

Les Christie has written articles in over 150 national 
magazines and journals. He had along tenure as a university professor, 
and is well known in the ministry world for his expertise in creative 
programming. Some say he's the “godfather of games!” authoring 17 
books, including books on the topics of creativity and games. Born in 
Liverpool, England, Les has lived in California since he was five years 
old. He is married to his wife Gretchen, has two sons Brent and David 
and three grandchildren. 

What advice, tips and cautions do you have  
for using games and activities? Q

http://myrcma.org


KALAHARI RESORTS: 
WHERE PLAY MEETS
A

s we explore ideas to incorporate more fun into our events, we may find that an 

interesting way to break the mold is to host our attendees in a less conventional 

venue.  

We spoke with Rachel Travers, CHSP, Sales Manager for Kalahari Resorts to find out what 

planners may love about stepping outside of the typical conference center route, and what 

guests enjoy about attending events in a different environment. 

   31  

destinations
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What are some things about  
Kalahari that attract groups?
When you choose Kalahari Resorts and 

Conventions, your meeting or event becomes 

a destination vacation for the whole family, 

with the best in entertainment and dining all 

under one roof. In addition to our outstanding 

convention facilities, our resorts are home 

to America’s Largest Indoor Waterparks, 

the latest and greatest in dry play activities, 

including virtual reality attractions, world-

class spas, premium restaurant experiences 

and more. Kalahari Resorts combines a state-

of-the-art convention space with all of the 

amenities for a successful meeting and the 

best in family friendly resort amenities. This 

combination leads to an average 20% increase 

in meeting attendance for groups.

What advantages does Kalahari  
offer to groups?
Kalahari Resorts and Conventions offers four 

locations throughout the country for group 

events – Wisconsin Dells, Wisconsin, Sandusky, 

Ohio, Pocono Mountains, Pennsylvania and 

opening in 2020 in Round Rock, Texas just 

outside of Austin. All of our locations are close 

driving distance to major metropolitan areas – 

making the convention centers easy access  

for groups. 

Q

Q

“Kalahari Resorts combines 

a state-of-the-art convention 

space with all of the amenities 

for a successful meeting and 

the best in family friendly 

resort amenities. ”

32   myrcma.org
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Why is Kalahari a good fit for large 
scale events?
Recent expansions in Wisconsin and 

Pennsylvania will open this year, meaning 

Kalahari Resorts and Conventions will soon 

offer over 200,000 sq ft at each of their 

convention center locations. The sheer size of 

the convention centers offers flexible space 

for large scale events and each resort has 

900-1000 guest rooms and suites in a variety 

of styles to accommodate attendees.

What do planners love about 
hosting events with Kalahari? 
At Kalahari, our Convention Center staff plays 

a crucial role in the success of every event. 

From site selection to proposal, planning, 

flawless execution and accurate and timely 

billing, we know what’s important to event 

planners. 

Our sales and catering managers have a 

combined 400 years of experience and an 

average tenure of over 8 years as part of 

the Kalahari Resorts & Conventions team. 

Which means you can count on us to 

deliver on every promise to create a beyond 

expectations experience. 

Q

Q

destinations
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KALAHARI 
RESORTS

Facts & Figures

Home to 
America’s 
LARGEST 
INDOOR 

WATERPARKS

22,000

40020%

GROUPS 
HOSTED

YEARS  
COMBINED 

EXPERIENCE
(sales & catering 

managers)

AVERAGE 
INCREASE
in meeting
attendance

 1
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To learn more about Kalahari Resorts, contact 
Rachel at rtravers@kalahariresorts.com. 

»

Is there anything about Kalahari that 
event planners tend to find pleasantly 
surprising?
•  Complimentary high speed Wi-Fi in all 

guest rooms, meeting spaces, exhibition 

areas and common areas

• Internet bandwidth speeds up to 1 Gb/s 

throughout resort with capacity to increase 

to 10 Gb/s 

• Extensive free parking and available valet 

services

• Proprietary HELP phone providing 

exceptional service throughout meeting 

and convention space

• State of the art lighting and A/V controls

• Dedicated convention center loading dock 

and large grade level access to main exhibit 

facility

• Full service business center

• Exceptional pre-function spaces

• Numerous built in hi-lumen/Hi-Def 

projectors and monitors

• 10 hour ergonomic convention chairs 

What do groups usually find to be 
the highlight of their experience with 
Kalahari?
Groups usually appreciate the total resort 

experience. From the waterparks to the spa 

and food and beverage, Kalahari goes beyond 

expectations to offer groups a one of a kind 

experience they won’t find anywhere else. 

34   myrcma.org
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WIN BIG
BY MEETING IN SHREVEPORT-BOSSIER,

LOUISIANA

The Shreveport-Bossier Convention and Tourist Bureau is a complete resource for 
your meeting or event. Win big by asking us how you can receive cash back for your

organization when you book a new meeting in Shreveport-Bossier, Louisiana.

Shreveport-Bossier, located in beautiful northwest 
Louisiana, is a mixture of spicy Cajun attitude 

and wide-open Texas spirit. Experience 24-hour 
resort-style casinos, riverfront entertainment, 

family-friendly festivals, and mouthwatering food. 
Enjoy our big-city amenities with a generous 

helping of Southern hospitality. 

MEETING AMENITIES
SHREVEPORT CONVENTION CENTER
• 350,000-square-feet of meeting space
• 313-room Hilton Hotel Shreveport  

connected to the convention center

HOTEL ROOMS
• More than 11,000 hotel rooms

CONVENIENT LOCATION
• Located at the intersection of I-20 and I-49

 - 3-hour drive from Dallas, TX
 - 5-hour drive from New Orleans
 - 3.5-hour drive from Little Rock, AR

To request a site visit, view a list of meeting and event 
facilities, or learn more about Shreveport-Bossier, visit 
www.Shreveport-Bossier.org/Meetings

http://shreveport-bossier.org


LET YOUR SPIRITS SOAR IN DAYTON
The Birthplace of Aviation & So Much More!

 

daytoncvb.com                                                        800-221.8235

Events big and small we love them all!
• FREE SITE VISIT*
• FREE SPACE—150,000 sq. ft. Dayton Convention Center*
• Dayton—within a day’s drive of 60% of the U.S. population
• 7,000 hotel rooms
• Numerous Complimentary CVB Services!
• Get the attention you deserve—your group is a big fish in Dayton

Special Gift for RCMA
Members who Submit A RFP

Rev. Dr. Crystal Walker,  
Director of Sales & Services 
CMP, CHSE
937-226-3162
cwalker@daytoncvb.net

*Some restrictions may apply.

http://daytoncvb.com


Greenville, South Carolina – one of the fastest 
growing destinations in the Southeast – has 
quickly become that Greenville. The one with an 

award-winning downtown set against the backdrop of the majestic Blue 
Ridge Mountains. The one with an astonishing collection of restaurants, 
theatres, outdoor entertainment, shops and museums, including North 
America’s premier collections of sacred art. The one with a strong tradition 
of religious practice and diversity that’s as easy to get to and enjoy as it is to 
afford. The one more faith-based organizations are putting at the top of their 
list. Yeah, that Greenville. Learn more online or call us at 800-351-7180.
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rcma spotlight

Although it feels like we just left 

Greensboro and our Emerge 2019 

experience, the picture is coming 

together for next year’s EMERGE 

event in Irving, Texas. 

Our opening reception 

will be held at the 

Toyota Music 
Factory. 

Located just 

steps from 

the Irving 

Convention 

Center, 

attendees 

will be 

treated to 

Texas Cuisine, 

live music and 

one of the most 

unique meeting 

venues in the southwest.

We’re also thrilled to announce 

that our keynote speaker will 

be Sylvie di Giusto. Sylvie uses 

years of corporate experience and 

her multicultural 

background to 

help audiences 

navigate how 

people make 

decisions very 

quickly, either 

opening the 

door or slamming it shut. With an 

innovative approach, 

a competitive 

mindset and a love 

for visualization, 

she takes 

audiences on 

a journey that 

reveals how 

others perceive 

them and their 

skills, services or 

organization. She 

is the author of The 

Image of Leadership and 

the creator of How You Impress.

Sylvie will also be presenting one of 

our breakout sessions and we are 

excited to learn from her 

expertise.

In addition 

to Sylvie’s 

contribution, 

we’re also 

looking forward 

to welcoming 

Jim Spellos as he 

presents a Technology 

Bootcamp. Jim is President of 

Meeting U., whose mission is 

to help people become more 

productive and comfortable 

with technology.  

Jim delivers over 150 speaking 

engagements annually on how to 

use technology in a more 

efficient manner. In 

2015, Meetings Focus 

Magazine named 

Jim one of the 

Meeting Industry’s 

trendsetters. He 

teaches at New 

York University and 

has been honored 

with both their Award 

for Teaching Excellence 

and their Outstanding 

Service Award.

Our Tuesday afternoon tours will 

look a bit different than years past 

- instead of offering ‘local’ tours 

that are related to history, shopping 

experiences or sightseeing, we’ll 

be offering planners only a 

choice of one of six excursions 

to area cities in the Dallas-

Fort Worth Metroplex. Explore 

Team Texas will offer planners 

a chance to select a destination 

in the surrounding area, which 

will include transportation, lunch 

and a chance to explore various 

attractions and venues in that 

destination.
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We’re happy to have had so many participants in RCMA’s CFMP Certification process since it launched last 

year in Omaha. All of the classes that have been offered are available for viewing online. Those enrolled in 

the program can check the status of your tests, and retake courses and tests.

On November 19-20, 2019, RCMA will be hosting a regional 

event in Chicago’s North Shore at the Crowne Plaza 

Chicago-Northbrook. Planners are offered complimentary 

registration and accommodations, suppliers registration is 

$625 and rooms rate is $149 plus tax.

FIND OUT MORE » MYRCMA.ORG/CFMP

STAY TUNED FOR MORE INFO  
ABOUT EMERGE 2020!
» MYRCMA.ORG/EMERGE

FIND OUT MORE » MYRCMA.ORG/REGIONALS

CFMP UPDATE!  

RCMA REGIONAL EVENT 
COMING TO CHICAGO AREA

myrcma.org   39  
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Educational tracks are also beginning to unfold.  

They will include:

 Safety/Security

  Creating a Crisis Response Plan for Your Event

  How Do I Protect My Attendees?

 Technology

  30 Tools & Shortcuts to Use Technology More Effectively

  Critical Excel Tools for the Meeting Professional

  Hot Technologies in 2019

 Legal

  The Hotel Industry - An Industry in Disruption

  Beyond the Hotel Contract Maze

  Ten Legal Mistakes and How to Avoid Them

 Planner Toolkit

  Writing An Effective RFP

  Planning an Event - Beginning to End

We’ll be offering our Personal Care option with counselor/

chaplain Steve Sewell again. Attendees can sign up for  

one-on-one counseling sessions.

https://www.myrcma.org/cfmp
https://www.myrcma.org/emerge
https://www.myrcma.org/regionals
http://myrcma.org
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rcma community news

RCMA HONORS THE MEMORY OF  
DANIEL O’BYRNE
RCMA would like to express our deepest sympathies to the family and friends 

of Daniel O’Byrne, who passed away peacefully earlier this month after a 

courageous battle with cancer. He was 60. 

During his 30 year career in the hospitality and tourism industries, Dan served 

as CEO of the Little Rock Convention and Visitors Bureau, President and CEO 

of Visit Jacksonville and Executive Director of the Emerald Coast Convention & 

Visitors Bureau.

The entire RCMA family mourns Dan’s passing and will remember his service 

and friendship. 

PROVIDENCE WARWICK CVB 
ANNOUNCES NEW PRESIDENT & CEO
The Providence Warwick Convention & Visitors Bureau recently 

announced Kristen Adamo as its President and CEO.

 “It is an honor to lead this talented team at such a pivotal time. 

Tourism is an important economic driver for Rhode Island and both 

Providence and Warwick are experiencing extraordinary growth. I look 

forward to working with business and community leaders to continue 

that momentum and to promote our cultural and natural resources,” 

said Adamo.

In her previous position as vice president of the CVB, she served as 

primary architect for the marketing and communications strategy, 

which included advertising, public relations, website management, 

special programs, and social media. 

“Kristen was selected after a thorough and comprehensive process 

led by a search committee working with Searchwide Global, an 

executive recruitment firm primarily focused on the travel and tourism 

industry,” said Kimberly Greene, chairperson of the CVB board and 

GM of TPG Hotels and Resorts. 

http://myrcma.org
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WILLISTON AREA CHAMBER OF 
COMMERCE NAMES NEW PRESIDENT
The Williston Area Chamber of Commerce has named Rachel Richter 
Lordemann as its new president, after previously serving as the 

chamber’s Member Relations and Communications Manager for the 

last two years.

She is a Williston native and graduate of the University of North 

Dakota. During her studies at UND, she held internships with both the 

Williston Convention and Visitor’s Bureau and the Williston Economic 

Development. Richter Lordemann has a long history with the 

community, including time with the Parks and Recreation District and 

the Miss North Dakota Scholarship Organization.

“I am grateful for the opportunity to grow my career with the Williston 

Area Chamber of Commerce,” Richter Lordemann said. “I look forward 

to serving my hometown and will work hard to advocate for our 

members and continue to unite our business community.”

CENTRAL PENNSYLVANIA CVB ANNOUNCES NEW HIRES
Central Pennsylvania Convention & Visitors Bureau (CPCVB), recently announced major hires to their team, 

adding three industry professionals with extensive history in Centre County. They will join the growing 

CPCVB staff, stepping up the organization’s commitment to utilize moneys generated by the new room tax 

to attract visitors to the destination.

The new hires include Lesley Kistner, Public Affairs Director; Tim Boyde, Chief Administrative Officer; 
and Edward Stoddard, Communications Director. According to Smith, the strengthened staff is a crucial 

part of the CPCVB’s plan to boost summer visitor arrivals, increase the area’s local grant program to foster 

entrepreneurial growth in the tourism sector and begin an ambitious plan to re-brand the destination.

rcma community news
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industry updates

Seattle Sets New Record for Tourism Season
Representatives from Visit Seattle recently announced at their annual 

meeting that Seattle and King County saw record-breaking tourism 

growth in 2018.

The area hosted 40.9 million visitors who spent $7.9 billion in the 

city and county, figures that are up 2.5 and 5.8 percent respectively, 

according to the final report. Of those 40.9 million visitors, 38 million 

came from other parts of the U.S. and the remaining 2.9 million were 

international travelers.

“We are so encouraged by these strong 2018 statistics showing 

significant growth in Seattle and King County tourism,” Visit Seattle 

President and CEO Tom Norwalk said. “Visit Seattle and our partners 

have worked very hard to create travel inspiration for our destination 

and of course, we love sharing our compelling Emerald City story 

around the world. Our city is poised for continued growth and for re-

discovery by many visitors who may not have traveled here lately to 

experience the exciting changes taking place.”

Record Tourism Numbers Announced  
For Orlando, Miami
Orlando officials recently announced that the city is once again 

the most popular tourism destination in the U.S., with 2018 

seeing a record-smashing 75 million visitors to the area.

This announcement comes in the wake of Greater Miami and 

Beaches also boasting record-breaking stats, as 16.5 million 

overnight visitors in 2018 represented a 3.5% jump from the 

previous year.

At an event announcing the numbers at the Hilton Orlando, Visit 

Orlando president and CEO George Aguel said, "We saw strong 

gains from all of our core countries, particularly from Latin 

America. This success is a testament to the special appeal of 

our destination that continues to grow and evolve."

Miami also saw significant growth from its key Latin American 

tourism markets, including Brazil, Colombia and Argentina. 

Added together, the three countries accounted for more than 

20% of all international overnight visitors to the city.
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industry updates

First Looks Offered for Renovated 
Memphis Convention Center
Construction has begun to complete the first 

phase of the Memphis Convention Center in 

time to host AutoZone's national sales meeting 

in September. 

The full renovation, which is expected to cost 

around $200 million and is being designed by 

local Memphis residents, is set to wrap up by 

fall 2020.

Dean Dennis, general manager of the 

convention center, and Tom Marshall of 

OT Marshall Architects, led a private tour 

on Tuesday to show off the progress. "You 

probably won't be able to recognize it once 

through," Marshall said. "Not a single finish, 

interior or exterior, will be the same as in its 

existing condition. It will all be new."

Birmingham 13 
800.458.8085 | inbirmingham.com

Boardwalk Beach Hotel 11 
 850-230-4630 | boardwalkbeachhotel.com 

Meet Chicago Northwest  BACK COVER 
800.847.4849 | chicagonorthwest.com

Dayton 36 
800.221.8235 | daytoncvb.com

eShow 24 
847.620.4218 | mike.horton@goeshow.com

Greater Fort Lauderdale CVB 12 
800.22.SUNNY | sunny.org 

Grand Wayne Convention Center 14 
260.426.4100 | grandwayne.com 

Greensboro Area CVB 14 
336.274.2282 | VisitGreensboroNC.com 

Visit Greenville 37 
800.717.0023 | visitgreenvillesc.com 

LifeWay Ridgecrest Conf. Center 1 
828.669.8022 | ridgecrestconferencecenter.org 

Lubbock CVB 15 
800.692.4035 | visitlubbock.org

MeetNKY 10 
877-659-8474 | meetNKY.com

Myrtle Beach Convention Center 22 
800.537.1690 | MyrtleBeachConventionCenter.com

Visit Phoenix 25 
877.CALLPHX | faithinphoenix.com

Plano Convention & Visitors Bureau 24 
800.81.PLANO | visitplano.com

Shreveport-Bossier Convention &  
Tourist Bureau 35 
800.551.8682 | shreveport-bossier.org

St. Louis INSIDE FRONT COVER 
800.916.8938 | explorestlouis.com 

Visit Tampa Bay 15 
813.223.2752 | tampameetings.com

Wisconsin Dells 26 
888.339.3822 x342 | meetInthedells.com 
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meeting matters

I’m a firm believer that we learn from others – good and bad.  We’ve all walked away from an 
experience and thought, “I’d never do it that way!” Sometimes we leave an event with pages 
of notes, filled with ideas that we intend to implement in some way in our own lives.

Over the course of my career, I’ve observed others, been mentored, absorbed ideas and 
content, and all of this has shaped who I am today. This may sound like a list of pet 
peeves, but that’s not the intent. Rather, it’s some personal standards that I’ve created for 
myself – with the intention of being professional, courteous, kind and honest. Hopefully 
these will inspire you to consider what your own personal standards are for conduct and 
professionalism.

1. Email – I attempt to respond to email within 24 hours. I realize this isn’t possible for 
everyone, but when others are depending on a response from you, it’s important to allow 
them to do their job by providing information they are seeking from you. For me, this 
applies to email that is pertinent to a current project or event. 

2. Voicemail – I attempt to respond to voicemails within 48 hours. The response may come 
in the form of a return call, or an email. Again, this applies to a current project or event.

3. Contact Information – when creating a business card, include as many contact options 
as possible.  Email signatures are the most common way of collecting contact info. I’m still 
amazed at how many professionals don’t have a formal email signature. Too often, there’s 
simply a name, without organization or title. I always appreciate knowing who’s contacting me! 

4. Personal Details – If I ask you questions about your family, life, children, pets or career, 
I’m not being a stalker. I ask because I’m genuinely interested. I like to know the people I 
get to work with. A personal connection makes the experience more interesting, involved 
and genuine.

5. Representation – I’ll do my best to represent the organizations and events I’m working 
with, with integrity, honesty and pride. Paul, in the book of Romans, when speaking of 
grace, reminds us to not think too highly of ourselves. In the world of faith-based events, be 
cautious, careful and mindful of who you represent. A lot of people are watching – what will 
you show them?

I challenge you to create or evaluate your own personal and professional standards, based 
on your own experiences, which will allow you to be professional, influential and consistent 
in your career. Be careful out there!

DEAN JONES, CMP
RCMA Director of 
Conferences & Events 

What’s Your Standard?

“Over the 

course of my 

career, I’ve 

observed 

others, been 

mentored, 

absorbed ideas 

and content, 

and all of this 

has shaped 

who I am 

today.” 

http://myrcma.org


MYRCMA.ORG/EMERGE
Join the top meeting planners  and suppliers 

of faith-based meetings February 4-6, 2020  

in Irving, Texas for RCMA’s annual event!

http://www.myrcma.org/emerge


Affordable sophistication
SUCCESSFUL FAMILY REUNIONS

We are your go-to experts on the Chicago Northwest region. With over 60 hotels and 
10,000+ guest rooms, finding the right venue to host your gathering, retreat, meeting 
or convention is easy.  4 hours from anywhere in the continental U.S. and free parking 
everywhere gives your event an advantEDGE!

Give yourself an edge at ChicagoNorthwest.com.

100,000 sq. ft. Column-Free Convention Center | Over 400 Restaurants | Outstanding Attractions

http://www.ChicagoNorthwest.com

